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Technicolor 
LOOK TO THE NAME WALT DISNEY FOR THE FINEST IN FAMILY ENTERTAINMENT. 


A PROGRAM* of Audio Visual Facilities... 


*K SPECIAL TECHNICOLOR TRAILER 


A CRUSOE-APPALOOSA combination facility for your all-Walt Disney Program, as outlined below. 


TOTAL RUNNING TIME: 612 MINUTES 
AVAILABLE FROM NATIONAL SCREEN SERVICE 


ome AND A fast-moving capsulization of ‘Run, Appa- 
The trailer opens with the story line of “Robin Crusoe” in a hilariously nutty nutshell. Sane eek spin: Ron’ Opening with the climactic suk 


From the moment Robin bails out of his jet plane and into an island paradise, cide race, the trailer switches into the story 
things start poppin. He meets Floyd, the stranded astrochimp, in an abandoned ALL-WALT DISNEY line, showing how a proud Appaloosa horse is 
submarine. Then, while playing golf, they discover the footprints of an island girl PROGRAM ... trained by an Indian girl, becomes a circus 
(Nancy Kwan), who becomes Rob’s Girl Wednesday. These three and a platoon of clown, then redeems himself and the girl in 


: ; : ; veer : a heart-pounding race against horses, men 
Polynesian beauties wind up battling for women’s rights against a head hunter and fate: Rey cone lines. A siannede of a6 


chief (Akim Tamiroff) in the funniest free-for-all of the century. Key copy lines... Gon. Poden .eien atte ide Ai 
That other Crusoe never had it so good, or so funny... incredibly hilarious mis- ferent brand of western excitement. 
adventure!... 


FREE Teaser Trailer EXTRA! Free Teaserette 


AVAILABLE FREE FROM NATIONAL SCREEN AVAILABLE FREE FROM YOUR BUENA VISTA 


RUNNING TIME: 2 Minutes, 55 Seconds REPRESENTATIVE 
This-trailer gives strong star identification against a zany storytelling back- RUNNING TIME: 1 Minute, 23 Seconds 


ground. Dick Van Dyke is introduced as he is chased by island girls into A behind-the-scenes look at the fun that takes place off stage during the 
a pond. Floyd the chimp is introduced as the gunslinging denizen of an filming of the fun-filled motion picture. Dick Van Dyke and Floyd the chimp 
abandoned sub. Nancy Kwan is introduced as a sword swinging swinger are shown watching Nancy Kwan doing a rock and roll dance with two other 
who loves to play guessing games. Akim Tamiroff is introduced in the girls in sarongs. Nancy bows out and Floyd takes her place with the other 
midst of his hilarious ride on a torpedo. Final scene is a free-for-all dancers, performing a hilarious parody of their movements. Nancy and 
studded with fireworks. “South sea island magic has never been so marvel- Dick applaud, and the scene switches to comedy highlights of the motion 
ously mad or so fantastically funny!’ picture, interspersed with laughter and applause reaction from members 
of the cast. 


FREE RADIO TRANSCRIPTION om, 


AVAILABLE FROM: Novelty sound effects, novelty dialog and off-beat situations highlight the : 
Buena Vista Distibution Co. inc. “Robin Crusoe’ radio campaign. Attention getting devices are geared to teen- 
Attn: Specialty Dept. age listeners, and the rest is played mainly for laughs. These spots are alternated NOTE! 
ATT Madison. Avenue with good, hard-hitting straight ‘sell’ spots. All spots are on a single 12-inch ; 
New York. N.Y. 10022 disc. 60-second, 30-second and 20-second spots include 5-second open end : 
4 for live announcement of theatre and date. There is also a 10-second spot Your paid spots are 
without open end. only part of your 
MR. SHOWMAN: “Run, Appaloosa, Run’ is an action-packed plus for your radio campaign. In running radio campaign. The 
spots for your Crusoe-Appaloosa attraction, have the announcer add, ‘And on the same all-Walt Disney complete campaign 
program, ‘Run, Appaloosa, Run,’ a breathtaking stampede of action!’’ Other descriptive copy: ““ Rodeo includes an all-out, 
action at its wildest’’ and “A different brand of western excitement!” fun-filled radio con- 


test promotion—the 
Your Girl Wednes- 
FREE RECORDED INTERVIEWS iexunce 
test. It is described 


in detail on subse- 
AVAILABLE FROM: Dick Strout, well known interviewer of Hollywood stars, has made THREE quent pages. 


Buena Vista Distribution Co., Inc. recorded interviews for “Robin Crusoe,” one with Dick Van Dyke, one with 
Attn: Specialty Dept. Nancy Kwan and one with Akim Tamiroff. Running time for each is 5 minutes. 
477 Madison. Avenue These interviews will be heard over more than 800 radio stations throughout 
New York, N.Y. 10022 the country. You can add all your local stations to this list, if they are not 
: already on it. Buena Vista will supply to you, free of charge, an open-end 
recording of each interview with accompanying scripts for your local announcer. 

Make these interviews part of your on-the-air campaign. 


©1966 Walt Disney Productions. The material in this book is intended for use by exhibitors in the direct advertising, publicizing and exploitation of Walt Disney’s 
“IT. ROBIN CRUSOE, U.S.N.” and “RUN, APPALOOSA, RUN.” Permission is hereby granted to newspapers, magazines and other periodicals to reproduce the 
material in this press book for news or editorial use. The permission to reproduce art work herein contained is granted upon the express condition that proper 
copyright notice be affixed. No other uses of the material contained herein may be made without prior written authority from the copyright proprietor. 


for Your Crusoe PROGRAM 


TELEVISION SPOTS 


AVAILABLE THROUGH YOUR BUENA VISTA REPRESENTATIVE 
IN 16MM BLACK-AND-WHITE AND COLOR, AS INDICATED (COLOR SPOTS COME WITH RED LABEL). 


CRU-601K (B/W) and CRU-601KC (Color) 
—60 seconds, including 5 seconds open 
end. 


This spot announces the motion picture 
as ‘‘the most hilarious south sea island mis- 
adventure of them all,” then sets out to 
prove it with scenes showing Dick Van 
Dyke in kooky predicaments with Nancy 
Kwan, Akim Tamiroff and the astrochimp. 
The emphasis is on explosive sight gags. 


CRU-201KC (Color only) — 20 seconds 
including 5 seconds open end. 


Dick Van Dyke races through comic 
sequence that climaxes with a wet 
plunge and a ride on a water hose. Spot 
ends in a burst of rockets. 


CRU-AP-602K (B/W) and CRU-AP-602KC (Color) 
—60 seconds, including 5 seconds open end. 
This is a special combination TV facility for your 


Crusoe-Appaloosa program. 


The spot opens with a hilarious entrance by Dick Van 
Dyke riding a water hose, which leads to high action hilarity 
involving Nancy Kwan, Akim Tamiroff and the astrochimp. 
Titles proclaim, ““AND ON THE SAME BIG SPECIAL DISNEY 
PROGRAM ...”” and the spot continues into ‘Run, Appa- 
with breathtaking action scenes showing the 
spotted horse and the Indian girl in moments of danger and 


, 


loosa, Run,’ 


CRU-603K (B/W only) —60 seconds includ- 
ing 5 seconds open end. 


“Here comes Dick Van Dyke’’— and he 
appears in his jet plane, shouting all sorts 
of emergency warnings in hilarious con- 
fusion. His last cry is “help,’’ but when 
scene switches to an island filled with 
lovely girls, the narrator asks, “Who needs 
it?’ Nancy Kwan and Akim Tamiroff are 
also introduced against running action gags 
and lots and lots of girls. 


excitement. Titles of both attractions are repeated at the end. 


CRU-202K (B/W only) — 20 seconds in- 
cluding 5 seconds open end. 


Each star is introduced with a comic 
flash. Dick Van Dyke comes flying out 
of mouth of stone idol; Akim Tamiroff 
plunges through bamboo platform; 
Nancy Kwan makes funny faces. Spot 
ends with explosion. 


CRU-801KC (Color only) —10 seconds, 
no open end. 


Quick take of Dick Van Dyke being 
chased by girls and plunging into water. 
Narrator proclaims “Walt Disney’s com- 
edy of castaways!’ 


€TV SLIDE AND TELOP 


TITLES OF BOTH ‘CRUSOE’ AND ‘APPALOOSA’ APPEAR ON SLIDES 
AND TELOPS FOR YOUR PROGRAM ANNOUNCEMENT. 


ORDER FROM: 


SLIDE: 


TELOP: 


Buena Vista Distribution Co., Inc. 
Attn: Specialty Dept. 

477 Madison Ave. 

New York, N. Y. 10022 


2x2-inch metal-encased slide suit- 
able for overlay of date and the- 
atre. Available in color. 


4x5-inch telop suitable for overlay 
of date and theatre. Available in 
black-and-white only. 


FREE TV ENTERTAINMENT FILM CLIPS 


A program of television entertainment is available 
for your use in support of your all-Walt Disney 
CRUSOE-APPALOOSA program. There are 3 CRU- 
SOE clips and one APPALOOSA clip, plus a special 
“newsreel” facility for CRUSOE. All 5 of these facili- 
ties are available FREE from your Buena Vista repre- 
sentative, to be supplied to your local TV stations 
as part of their regular entertainment programming. 
They come in 16MM black-and-white. 


CRU-CLIP #1 — 
Running time: 3 Minutes 


Dick Van Dyke as Robin Crusoe, Navy 
pilot, narrates this sequence of episodes 
that covers his emergency ejection, his set- 
ting up of a home on the island and his 
meeting with Floyd, the astrochimp. Floyd 
and Robin make friends, and later, during a 
golf game, they discover a footprint that 
indicates the presence of someone else. 
They discover girls on the island. The girls 
chase Van Dyke, who leaps into a lagoon. 


CRU-CLIP #2 — 
Running time: 3 Minutes 


This clip shows the climactic scene of 
the fight for women’s rights on a tropical 
island. Dick Van Dyke and Nancy Kwan 
are first shown sizing up their adversary, 
Akim Tamiroff, as he arrives at island in 
primitive splendor. Dick and Floyd, the 
astrochimp, prepare water hose and rockets 
in hollow head of huge stone idol. Show- 
down comes when runaway hose carries 
Dick out through mouth of idol and sends 
everyone else flying. Then rockets go off 
to create total mayhem. 


CRU-CLIP #3 — 
Running time: 3 Minutes, 12 Seconds 


The comic problems of communication 
are dealt with in this clip. Symbolically, it 
begins with a foot in the mouth — it is Dick 
Van Dyke’s foot as he emerges backwards 
from the mouth of a stone idol. It is then 
that he meets Nancy Kwan, who communi- 
cates her problems to him via pantomime. 
Then pantomime proves to be just a funny 
game, as Nancy, it turns out, can speak 
English. The wind-up shows Dick doing a 
native dance with reckless abandon until 
Akim Tamiroff informs him that he is doing 
a wedding dance — his own. 


AP-CLIP #1 — 
Running time: 2 Minutes, 54 Seconds 


A storytelling approach enables this clip 
to combine shots of the great Appaloosa 
horse in training, some trick-riding se- 
quences and the exciting ‘‘suicide’’ horse 
race. The narration tells about the Appa- 
loosa breed, and picks up various points 
of the story that illustrate the dramatic 
buildup to the race. The clip ends in the 


middle of the exciting race. news program. 


SPECIAL — CRUSOE ‘NEWSREEL’ CLIP 


Running time: 2 Minutes, 36 Seconds 


This facility consists of silent footage with an accom- 
panying script to be used by local TV newscaster. The clip 
employs candid approach to show filming of “Crusoe,” 
hilarious mistakes that wreak havoc with production, and 
even more hilarious scenes that are to be used in the mo- 
tion picture. This clip should be used as part of a live 


Starring 


DICK VAN DYKE 
as Lt. Robin Crusoe 


NANCY KWAN 
as Wednesday 


AKIM TAMIROFF 
as Tanamashu 


Featuring 
AIC, MALT sts arabs eee ae Umbrella Man 
Me A DAN TO Phi cs Jes gs a) ee, ay eg eke Captain 
Bi Ag. PRO L  a gs egen ce N Be P gs we iN Pilot 
Beech, CPU Wy eee 4h. ten, ert ate es ae ee ee Co-pilot 
STEN -TSTUIN PO dee ht vtec er, eek =, duets at Te cies ee Crew Chief 


Native Girls 
NANCY HSUEH 
YVONNE RIBUCA 


VICTORIA YOUNG 


BEBE LOUIE 
LUCIA VALERO 


Screenplay by 
BILL WALSH and DON DaGRADI 
Co-producers 
BILL WALSH RON MILLER 
Directed by BYRON PAUL 
Director of Photography 
WILLIAM SNYDER, A:S.C. 


Music 
BOB BRUNNER 


Ofchesination sete kh ee CECIL A. CRANDALL 
ATE Directors ite CARROLL CLARK, CARL ANDERSON 
Sete Decorarors-2 | eo eee EMILE KURI, FRANK R. McKELVY 
Special Effects .............. PETER ELLENSHAW, EUSTACE LYCETT, 

ROBERT A. MATTEY 
Second Unit Director 22.....ceuK ee a, JOSEPH L. McEVEETY 
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STEWART RAFFILL 
Filmed with the Co-operation of 
THE UNITED STATES NAVY 


TECHNICOLOR® 
©1966 WALT DISNEY PRODUCTIONS 
Distributed by Buena Vista Distribution Co., Inc. 
RUNNING TIME: 118 MINUTES 


PUBLICITY MATERIAL FOR WALT DISNEY’S ‘RUN, 

APPALOOSA, RUN’ CAN BE FOUND IN THIS 

PRESSBOOK ON A PAGE SUBSEQUENT TO THE 
‘Lt. ROBIN CRUSOE, U.S.N.’ PUBLICITY. 


Dick Van Dyke Draws Another 
Beauty in New Disney Comedy 


Motion picture and TV comedy star, Dick Van Dyke, con- 
siders himself a very lucky guy, particularly in the leading 
lady department. In the few short years he has enjoyed screen 
stardom, Dick has cinematically wooed and won some of Holly- 
wood’s most glamorous gals, including Julie Andrews, Shirley 
MacLaine, Elke Sommers, Angie Dickinson, Janet Leigh and 
Mary Tyler Moore. 

Now it’s the exotic and curvaceous Nancy Kwan who steals 
his heart in Walt Disney’s hilarious new adventure-comedy, 
“Lt. Robin Crusoe, U.S.N.” 

Van Dyke plays the title role, a Twentieth-century casta- 
way, in this updated version of the popular Crusoe legend and 
Nancy as his girl Wednesday, is a decided improvement over 
Friday, the manservant of the original Defoe classic. 

Filmed in brilliant Technicolor and also starring Akim 
Tamiroff, “Lt. Robin Crusoe, U.S.N.” was directed by Byron 
Paul from a screenplay by Bill Walsh and Don DaGradi. Walsh 
was also co-producer with Ron Miller on the Buena Vista re- 
lease. 


©1966 WALT DISNEY PRODUCTIONS © 
Beret BPISEL Delve 


Mat CRU #2B 


THE TIE THAT BINDS is really a wedding knot, but Dick Van Dyke objects to being 
roped by Nancy Kwan in Walt Disney’s new comedy-adventure, ‘‘Lt. Robin Crusoe, 
U.S.N.” Akim Tamiroff also stars in the Technicolor production. 


WALT DISNEY’S “LT. ROBIN CRUSOE, U.S.N.’ 
PROVES SEASON’S WILDEST COMEDY CAPER 


Dick Van Dyke, Mary Poppins’ 
favorite fella and one of Holly- 
wood’s most brilliant young tal- 
ents, is back on the big theatre 
screens in Walt Disney’s new laugh- 
loaded, adventure-packed comedy, 
“Lt. Robin Crusoe, U.S.N.,” with 
Nancy Kwan and Akim Tamiroff 
sharing the stellar spotlight. 


As a modern-day counterpart of 
literature’s most famous castaway, 
Dick soon realizes that the other 
Crusoe never had it so good. In- 
stead of a man Friday, he discov- 
ers an exotic girl, whom he dubs 
Wednesday, and a whole bevy of 
Polynesian beauties who turn his 
desert island into a tropical para- 
dise. 


Combining comedy, romance, ad- 
venture and music into rollicking 
escapist entertainment, this latest 
Disney attraction is designed to 
please everyone who ever had a 
yen to get away from it all. 


To add to the fun, there’s a 
poker-playing space-chimp named 
Floyd, who, having missed his or- 
bital mark, ends up on the island 
as Crusoe’s house guest. 


There’s plenty of excitement, 
too, when our handsome hero gets 
involved in a lulu of a hu-hu with 
the local head-shrinking head-hunt- 
ers who try to recoup their defect- 
ing female citizenry, on the war- 
path for women’s rights. 


As the navy pilot, whose adven- 
tures carry him from the shark- 
infested waters of the South Pa- 
cific to a girl-infested paradise, 
Van Dyke has his most demanding 
role, Not only is he on screen for 
all of the movie’s running time, 
but he alone must sustain audi- 
ence-interest through a third of 
the film’s unreeling. The result is 
an acting tour-de-force for the 
popular actor-comedian, whose out- 
standing performances in screen 
hits like ‘Bye Bye Birdie,” “The 
Art of Love” and “Mary Poppins” 
recently prompted 1,500 of the 
country’s leading exhibitors to vote 
him their coveted “Star-of-the- 
Year” Award and have also estab- 
lished him as an international film 
favorite. As the star of his award- 
winning television series, “The Dick 
Van Dyke Show,” one of the ten 
top-rated shows for the past five 
years, he enjoys equal popularity 
with TV viewers around the world. 


Diminutive and de-luscious Nan- 
cy Kwan, who in the past has 
spiced many a film with her exotic 
appeal, displays a unique flair for 
comedy in the role of Wednesday, 
the spirited but kooky daughter of 
a head-hunting island chief. Hav- 
ing skyrocketed to screen stardom 
in the title role of her first film, 
‘The World of Suzie Wong,” Nancy 
has since displayed a remarkable 
versatility in roles ranging from 
the light-hearted musical, “Flower 
Drum Song,” to heavy dramas like 
“The Main Attraction” and “Fate 
is the Hunter.” 


The role of Tanamashu, the bab- 
bling, blustering chief, is played 
to perfection by that distinguished 
actor, Akim Tamiroff, in his first 
Disney assignment. For many years 
a master of screen villainy in mem- 
orable films like “The General 
Died at Dawn,” ‘The Lives of a 
Bengal Lancer” and “For Whom 
the Bells Toll,” Tamiroff has been 
seen lately in a wide variety of 
comedy roles. Recently in “Top- 
kapi,” he has also just completed 
two European-made films, “The 
Liquidator” and “After the Fox.” 


Arthur Malet, who scored re- 
cently as the elderly banker in 
“Mary Poppins,” contributes an- 
other of his unique comedy char- 
acterizations as the chief’s excit- 
able umbrella man, 


Making their screen bows in the 
Technicolor comedy are a group 
of exotic charmers, selected from 


Mat CRU #2A 


©1966 WALT DISNEY PRODUCTIONS 


HIGH COMEDY — Dick Van Dyke is carried aloft by a bevy of Polynesian beauties in 
Walt Disney’s new comedy-adventure, ‘Lt. Robin Crusoe, U.S.N."’ Filmed in brilliant 
Technicolor, the picture also stars Nancy Kwan and Akim Tamiroff. Byron Paul directed 
from a screenplay by Bill Walsh and Don DaGradi. Walsh was also co-producer with 


Ron Miller. 


hundreds of young acting aspir- 
ants auditioned throughout South- 
ern California and Hawaii. Among 
those picked for featured roles are 
Nancy Hseuh, Victoria Young, 
Yvonne Ribuca, Bebe Louie and 
Lucia Valero, who portray five of 
Nancy Kwan’s rebellious sisters 
and cousins. 


An important member of the cast 
not to be overlooked is a 100- 
pound, three-foot-four bundle of 
talent, known simply as Dinky, 
the newest animal actor to make 
his bid for stardom under the Walt 
Disney banner. Although he hap- 
pens to be a chimpanzee, it’s often 
hard to believe this when he starts 
to emote in front of the cameras. 
His performance as Floyd, the 
astro-chimp who shares Crusoe’s 
misadventures on a Pacific isle, 
has all the professionalism of an 
Actor’s Studio alumnus. 


THE DIRECTOR 

Making his debut as a motion 
picture director is the dynamic 
young television veteran, Byron 
Paul. A pioneer in the technical 
development of the TV medium, 
Paul eventually ended up on the 
creative side and handled the di- 
rectorial reins on several thousand 


“live” shows that emanated from 
New York. 


Switching to filmed television, 
when production activity moved to 
Hollywood, he directed a great 
number of shows for successful 
series, including ‘‘Gunsmoke,’’ 
“Have Gun—Will Travel,” ‘Ben 
Casey,” “Burke’s Law” and “Dan- 
iel Boone.” Prior to his _ initial 
feature film assignment, Paul di- 
rected eight hour-long shows for 
Disney’s ‘Wonderful World of 
Color” program, including two 
three-parters, “The Tenderfoot” 
and “Gallegher.” 


THE PRODUCTION 

Based on an original story, the 
screenplay was adapted and written 
by Bill Walsh and Don DaGradi, 
who in the past have collaborated 
on some of Walt’s happiest hits, 
including “The Absent Minded 
Professor,” “Son of Flubber” and 
‘‘Mary Poppins.’’ Walsh also 
doubled as co-producér with Ron 
Miller on the new Disney feature. 


Academy Award-winning design- 
er Bill Thomas created the colorful 
sarongs worn by Nancy Kwan and 
the curvaceous island girls, as well 
as the elaborate and ornate cos- 
tumes of Akim Tamiroff and his 
warriors. For Dick Van Dyke, 
Thomas started with a routine 
Navy flyer’s uniform from which 
he developed three or four time- 
worn variations. The final creation 
includes only the original trousers, 
ripped to Bermuda length and 
worn with a goatskin vest, a hand- 
woven palm-frond hat and match- 
ing palm-frond umbrella. The per- 
fect outfit for any style-conscious 
castaway. 


The special effects team of Peter 
Ellenshaw, Eustace Lycett and 
Robert A. Mattey and film editor, 
Cotton Warburton, who received 
Academy Awards for their con- 
tributions to Walt’s widely-ac- 
claimed and highly successful musi- 
cal, “Mary Poppins,” now lend their 
creative talents to “Lt. Robin 
Crusoe, U.S.N.” 


These effects wizards have per- 
fected many new and startling in- 
novations for Disney’s adventure- 
comedy, including an elaborate fire- 
works display, climaxed by a 
mighty explosion that demolishes 
a gigantic stone idol. 


To provide an authentic island 
setting for “Lt. Robin Crusoe, 
U.S.N.,” Walt Disney transported 
his cast and crew to the Hawaiian 
Islands for extended location film- 
ing. Kauai, known as the “Garden 
Island” because of its lush tropi- 
can vegetation and expansive gold- 
en beaches, provided the natural 
backgrounds for much of the action 
recorded by the Technicolor cam- 
eras. 


Lawai-Kai, once the estate of 
Queen Liliu Kalani, the last reign- 
ing monarch of the Hawaiian Is- 
lands, was used for additional 
beach scenes and its 125-acre bo- 
tanical gardens doubled for the 
dense jungle through which Crusoe 
flees from a group of spear-carry- 
ing native girls. 


Returning to the Burbank stud- 
ios, the Disney company resumed 
filming in matching exteriors and 
interior sets, created by art direc- 
tors Carroll Clark and Carl An- 
derson and set decorators Emile 
Kuri and Frank R. McKelvy. 


Stage Two, the studio’s largest 
sound stage, housed one of the 
film’s most impressive and costly 
sets, the Kaboona, an immense 
stone idol surrounded by a dense 
jungle of tropical plants, palms 
and banyan trees with spreading 
roots that entwine the stone rem- 
nants of an ancient temple. This 
is the setting for the film’s hilari- 
ous climax, when Crusoe rigs the 
idol to frighten the chief and his 
mighty warriors into surrender. 


THE MUSIC 

One of Hollywood’s brightest 
young musical talents, Bob Brun- 
ner, composed and conducted an 
exciting new musical score for the 
picture. Largely Polynesian in 
mood and tempo, the lilting island 
themes are broken by an occasional 
oriental strain. Brunner, who was 
responsible for the background 
scoring on several of Walt’s “Won- 
derful World of Color” television 
shows and the recent comedy-hit, 
“That Darn Cat,” used a 49-piece 
orchestra, supplemented with a 
number of drums and oriental in- 
struments on occasion, to record 
the impressive musical accompani- 
ment. 


DICK VAN DYKE IS AT HIS FUNNIEST 
IN WALT DISNEY’S ‘ROBIN CRUSOE’ 


One of Hollywood’s most versa- 
tile and brilliant young stars is 
Dick Van Dyke, currently starred 
with Nancy Kwan and Akim Tamir- 
off in Walt Disney’s fun-filled ad- 
venture-comedy, “Lt. Robin Crusoe, 
U.S.N.” An actor, comedian, sing- 
er and dancer to list but a few of 
his many talents, Van Dyke has 
in a few short years become an 
overwhelming favorite with mil- 
lions of moviegoers and television 
viewers throughout the world. 


Dick plays the title role of a 
Twentieth-century castaway in this 
updated version of the popular 
Crusoe legend and the result is 
hilarious entertainment for every- 
one. 


The star of his own top-rated 
television series, “The Dick Van 
Dyke Show,” now in its fifth sea- 
son on CBS, and the star of hit 
movies like “Bye Bye Birdie,” 
“What a Way to Go,” “The Art of 
Love” and Disney’s boxoffice block- 
buster, “Mary Poppins,” the popu- 
lar Mr. Van Dyke has become one 
of the most sought-after young 
talents in the entertainment world 
today. 


Recently signed to a new four- 
picture pact by Disney, which 
brings his total number of film 
commitments for the next seven 
years up to fourteen, Dick has also 
accepted an offer from CBS-TV to 
star in three hour-long specials 
over the next three years. 


His first encouragement to act 
professionally came while serving 
a hitch in the Air Force. A fellow 
airman, Byron Paul, now his per- 
sonal manager and his director on 
“Lt. Robin Crusoe, U.S.N.,” was 
impressed by Van Dyke’s perform- 
ance in a local service show and 
persuaded him to try out as an 
announcer on “Flight Time,” an 
Air Force radio program. Dick got 
the job, but upon his discharge he 
forgot about show business and 
returned to Danville to open an 
advertising agency. 

A year later Danville’s answer 
to Madison Avenue declared bank- 
ruptcy, and formed a night club 
act with Paul Erickson of Danville. 

With little work available in 
California, the team traveled across 
country and landed in Atlanta, 
Georgia, where Dick broke into 
television with a variety-type morn- 
ing show, while his partner bought 
a night club. 


Dick’s TV show was extremely 
popular and after a few years he 
received an attractive offer to do 
a similar program in New Orleans. 

He had been in New Orleans for 
six months when his former Air 
Force buddy, Byron Paul, paged 
him for an audition at CBS in 
New York, where he was a TV 
director. Impressed by his versa- 
tility and personality, the network 
put Dick under contract, 


Van Dyke eventually replaced 
Jack Paar on his morning show 
and filled in occasionally for Garry 
Moore. Although he worked ex- 
tensively in daytime TV, Dick also 
found time to guest on almost 
every top variety show, including 
Ed Sullivan, Dinah Shore, Perry 
Como and Jack Paar. 


After establishing himself in 
television, Van Dyke decided to 
give the theatre a whirl. Despite 
the fact he had never taken a sing- 
ing or dancing lesson, he was well 
received by critics in his first 
Broadway show, a revue called 
“The Boys Against the Girls,” 
which also starred Bert Lahr, Nan- 
cy Walker and Shelly Berman. 


His rave notices from this show 
led to two TV specials. One of 
these, “The Fabulous Fifties,” at- 
tracted the attention of the pro- 
ducers of “Bye Bye Birdie,” who 
were preparing the musical for 
Broadway. Dick was signed for the 
top role and under the guidance 
of director Gower Champion, he 
received his first professional dance 
training and emerged a major 
musical comedy star. 


Mat CRU #1A 
DICK VAN DYKE 


Dick Van Dyke Mixes 
Business, Pleasure 
On ‘Crusoe’ Location 


When Dick Van Dyke signed to 
play the title role in Walt Disney’s 
hilarious adventure-comedy, “Lt. 
Robin Crusoe, U.S.N.,” no one was 
more excited than his teen-age 
sons, Chris and Barry, two of the 
biggest surfing enthusiasts on the 
West Coast. 


The real reason for all the ex- 
citement was that much of the 
filming was scheduled to be done 
on location in Hawaii, mecca of 
the world’s surfers. 


Not one to disappoint the boys, 
and with summer vacation at hand, 
Van Dyke agreed to take the whole 
family along for a real Hawaiian 
holiday. 

It turned out to be just that for 
all the Van Dykes but Dick, who 
had to emote every day before the 
Technicolor cameras, while his 
brood frolicked in the blue Pacific 
or basked in the sun. 


On one of his rare free days, 
Dick agreed to go along with the 
boys on a surfing jaunt. A cove 
with the best breakers was select- 
ed and father and sons paddled 
their boards a mile out for the 
thrill ride to shore. What started 
out to be fun turned to panic as 
Dick found himself thrashing about 
in the water to keep from drown- 
ing. 

Aware that someone was nearby 
he looked up to see Chris and 
Barry standing idly by, watching 
his frantic efforts to keep afloat. 
Suddenly he realized the boys were 
only waist-deep in water and that 
his own feet were really touching 
bottom. 

“That did it,” he recalls. “I 
beached myself for the duration 
of our stay. Besides, lying in the 
sun is a lot less strenuous.” 

Filmed in brilliant Technicolor 
and also starring Nancy Kwan and 
Akim Tamiroff, “Lt. Robin Crusoe, 
U.S.N.” was directed by Byron 
Paul from a screenplay by Bill 
Walsh and Don DaGradi. Walsh 
was also co-producer with Ron 
Miller on the Buena Vista release. 


WRITER-PRODUCER 
BILL WALSH ENCORES 
IN DISNEY’S ‘CRUSOE’ 


A former songwriter, gag man, 
advertising and publicity expert 
turned co-producer-writer is the 
Hollywood success story of Bill 
Walsh, one of the most creative 
talents of Walt Disney’s movie- 
making organization. 


This affable gent, with a pench- 
ant for hard work and endless 
quips, recently wrapped up another 
two-fold job well done on Disney’s 
hilarious new adventure-comedy, 
“Lt. Robin Crusoe, U.S.N.,” star- 
ring the inimitable Dick Van Dyke, 
Nancy Kwan and Akim Tamiroff. 
Having teamed with Don DaGradi 
on the shooting script, he pushed 
his typewriter aside to share the 
movie’s production problems with 
his co-producer, Ron Miller. 


The Walsh touch has been in 
evidence around the Studio since 
the late forties when he won a 
national ad contest and landed a 
job in the publicity department. 
As a sideline, he began writing 
for the Mickey Mouse comic strip 
which eventually led to his script- 
ing Walt’s first two big Christmas 
shows for television, in 1950 and 
1951. 


Walsh also helped found the 
original series of hour-long TV 
shows called Disneyland for which 
he helped create the two highly 
successful Davy Crockett series. 
He next inherited the massive job 
of putting together the daily, 
hour-long Mickey Mouse Club for 
television and still going strong 
on a coast-to-coast syndication 
basis. 


Then came a long list of im- 
pressive movie assignments, with 
Walsh serving in a dual capacity 
of writer-co-producer on box-office 
smashes like “The Shaggy Dog,” 
“The Absent Minded Professor,” 
“Bon Voyage,’ “Son of Flubber” 
and the greatest blockbuster of 
them all, “Mary Poppins.” 


One of Cincinnati’s favorite sons, 
Walsh is still remembered there 
for the wild black bearskin coat 
he wore and the still-in-use Purcell 
high school anthem he wrote, “On- 
ward Cavaliers.” 

With aspirations of becoming a 
chemical engineer, his football 
prowess landed him a scholarship 
at the University of Cincinnati. 
However, glowing reports of the 
Hollywood scene from former class- 
mate Tyrone Power and a growing 
interest in show business, stemming 
from his collaboration with pal Ed 
Birnbryer on school musicals, soon 
caused his test tube dreams to 
fade. 

Then along came Barbara Stan- 
wyck and Frank Fay en route to 
Broadway. Having caught a Walsh- 
Birnbryer revue, they invited Bill 
and Ed to join their company as 
music men and it was good-bye 
to chemistry, varsity shows and 
alma mater. 

But the show folded. Birnbryer 
decided to become a New Yorker 
and Walsh, thoroughly bitten by 
the Hollywood bug, went West to 
become one of the most all-around 
competent young men in filmdom. 
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ADRIFT on a sea of mirth, Dick Van Dyke starts his fun-filled adventure in Walt Disney's 
“Lt. Robin Crusoe, U.S.N."’ aboard a rubber raft. He learns how to survive and like it, 


with the help of lovely Nancy Kwan. Akim Tamiroff also stars in the Technicolor 


production. 


Mat CRU #2C 


DANCE INSTRUCTION, island style, has Dick Van Dyke doing a hilarious imitation of 
Nancy Kwan's rhythmic movements. The fun and music are from Walt Disney's comedy- 


adventure, ‘Lt. Robin Crusoe, U.S.N.” 


production. 


Akim Tamiroff also stars in the Technicolor 


DISNEY ARTISANS CREATE ISLAND 
ATMOSPHERE ON LOT IN BURBANK 


Following extensive location filming in the Hawaiian Islands, Walt 
Disney’s ablest art directors had a field day matching the tropical at- 
mosphere in exterior sets and creating a wide variety of interiors for 
the producer’s hilarious new adventure-comedy, “Lt. Robin Crusoe, 
U.S.N.,” when the production company, headed by stars Dick Van Dyke, 
Nancy Kwan and Akim Tamiroff, returned to resume filming at the 


Burbank studio. 


This momentous undertaking fell to art directors Carroll Clark and 
Carl Anderson and set decorators Emile Kuri and Frank R. McKelvy. 

The first order of the day was a beach setting to match the Wailua 
Beach locale, one of the garden spots on the isle of Kauai. Tons of 
glistening white sand, transported from nearby Pacific beaches, along 
with dozens of palm trees and tropical plants, quickly transformed a 
section of the Disney Studio’s back lot into an exact replica. 

A separate back lot area became the site of a picturesque jungle pool, 
filled to brimming with azure blue water and complete with a cascading 
waterfall and lush tropical foliage. For the actors’ comfort and safety, 
an elaborate filtering and heating system was also installed. 

Crusoe’s quaint bamboo house, nestled in a grove of palms, was dupli- 
cated as an interior and exterior set. Stage two, one of the Studio’s two 
largest sound stages, housed the film’s most impressive and costly sets, 
the immense stone idol, Kaboona. Kaboona was surrounded by a dense 
jungle of tropical plants, palms and banyan trees with spreading roots 
grasping stone remnants of an ancient temple in their vise-like grip, the 
setting for the film’s hilarious climax. 


Nancy Kwan Dons Sarong For ‘Crusoe’ 


Diminuitive and delightful Nancy Kwan, who has spiced many movies 
with her exotic appeal, accepted the inevitable with charm and good 
humor when she was paged by Walt Disney to play a Polynesian maiden 
to Dick Van Dyke’s modern-day castaway in the hilarious new adventure- 


comedy, “Lt. Robin Crusoe, U.S.N.” 


“TJ just knew I’d end up as the Dorothy Lamour of our generation,” 
she quipped. “But they are letting me play the role kind of tongue-in- 


cheek and I love doing comedy.” 


One of the shapeliest figures 
in filmdom, lovely flowing brown 
hair, sparkling brown eyes, a per- 
fect olive complexion and an abun- 
dance of talent, marked Nancy as 
the likeliest candidate for the role, 
and Disney would accept no sub- 
stitute. 


There have been other languor- 
ous ladies who cinematically found 
romance at one time or another 
down among the sheltering palms 
but, like Nancy, they didn’t make 
a career of it. Lenore Ulric and 
Delores Del Rio, to go back a few 
years, Movita, Debra Paget, Jean 
Simmons, Gene Tierney, France 
Nuyen, Tarita and Dahlia Lavi are 
but a few. 

Still the unchallenged queen of 
all the screen’s island maidens is 
Dorothy Lamour, who came through 
endless typhoons, hurricanes, and 
volcanic eruptions unscathed, to 
sail off into the sunset with her 
handsome lothario in the final 
scene of countless South Sea sagas. 


Filmed in brilliant Technicolor, 
“Lt. Robin Crusoe, U.S.N.” also 
stars Akim Tamiroff and was di- 
rected by Byron Paul from a screen- 
play by Bill Walsh and Don Da- 
Gradi. Walsh also co-produced the 
Disney feature with Ron Miller for 
Buena Vista release. 
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WEDDING DANCE, native style, is per- 
formed by Nancy Kwan, who stars with 
Dick Van Dyke in Walt Disney's new 
comedy-adventure, “Lt. Robin Crusoe, 
U.S.N.” The Technicolor production also 
stars Akim Tamiroff. 


THE STORY 
(NOT FOR PUBLICATION) 


It all begins when Lt. Robin 
Crusoe (DICK VAN DYKE) flies 
a routine mission off a task force 
carrier in the Pacific. Suddenly his 
plane catches fire and he _ para- 
chutes to safety in the sea. Rob is 
adrift for days without food or 
water and his only companion is 
a hungry shark. Lapsing into un- 
consciousness, he awakens to find 
himself beached on a_ seemingly 
deserted island. His first act is to 
make his plight known to the out- 
side world with some carefully 
placed coconuts (spelling out the 
word H-E-L-P). 

It doesn’t take Rob long to learn 
that he isn’t quite alone. He fol- 
lows mysterious footprints to a 
beached World War II Japanese 
submarine and there discovers 
Floyd, a chimpanzee wearing a tag 
that identifies him as an astro- 
chimp, survivor of a misadventure 
in space. Together they carve a 
civilization out of a tropic wilder- 
ness, building everything from a 
pagoda-style bamboo hut to a golf 
course complete with sand traps. 

Rob and Floyd are enjoying a 
round of golf one day when they 
discover another set of footprints. 
The prints lead them to a beautiful 
native girl (NANCY KWAN) 
whom Rob names Wednesday. After 
hilariously hurdling the language 
barrier, she explains that her 
father (AKIM TAMIROFF), a 
chief on a neighboring island and 
a very active head-hunter, sent her 
to this island for refusing to wed 
a man of his choice. Wednesday is 
soon joined by her sisters and 
cousins, all female, who are also 
seeking to escape the tyranny of 
the chief. They take up the cry 
for women’s rights, enlist Rob as 
their leader and dub him “Admiral 
Honey.” 

The following morning war can- 
oes arrive, led by Wednesday’s 
father Tanamashu. Rob’s resistance 
force is ready—the girls activate 
phase number one of their plan 
and establish a beachhead. They 
confront the warriors with signs 
reading “Women Got _ Rights,” 
“Tanamashu is Big Rat Fink!” and 
“Free Speech, Poi and Beer!” Wed- 
nesday boldly steps forward and 
demands that the chief grant 
women their rights. The two ar- 
mies march off to consult their 
great stone idol, Kaboona. In the 
meantime, Rob and Floyd have 
rigged the huge idol’s head with 
a loud-speaker system, flashing 
lights, flame thrower, flares and 
fire hose, all salvaged from a 
wrecked submarine. 

The Great Kaboona, with a little 
help from Rob and Floyd, uphold 
women’s rights and lash out at 
the warriors with booming voice, 
flashing eyes and fiery breath. It 
turns the trick and the enemy be- 
gins to retreat ... until Rob gets 
carried away with his role, literally, 
and sails out of Kaboona’s mouth 
astride an over-pressurized fire 
hose. 

When things look bleakest, Floyd 
accidentally sets off an arsenal of 
flares in Kaboona’s head and sends 
the warriors flying. Tanamashu 
hightails it back to his canoe 
which, unknown to him, has been 
booby-trapped with a jet-propelled 
torpedo, and takes off, wildly out 
of control. 

It turns out that Tanamashu 
isn’t such a bad guy after all. He 
admits his defeat and joins the 
girls and Rob in a victory celebra- 
tion. The infectious native music 
sets Rob’s feet tapping and soon 
he is up and dancing with Wed- 
nesday. Little does he know he is 
performing the marriage dance 
with her. Then, try as he might, 
he can’t talk his way out of mar- 
riage without insulting Wednesday. 
Before he knows it, the girls are 
after him spears and all. 

The Navy to the rescue—and just 
in the nick of time. A helicopter 
spots Rob and lowers a sling and 
pulls him and Floyd to safety. 
Back on the ship there is a hero’s 
welcome waiting ... for Floyd. 
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NANCY KWAN CUTS COMEDY CAPER 
IN WALT DISNEY’S ‘ROBIN CRUSOE’ 


(©1966 WALT DISNEY PRODUCTIONS , = 
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EX-BALLERINA NANCY 
KWAN DOES NATIVE 
DANCE IN ‘CRUSOE’ 


Curvaceous and cute Nancy 
Kwan, who started her show biz 
career as a ballerina, found that 
previous training stood her in good 
stead for the vigorous Polynesian 
Tamure she was called on to dance 
in Walt Disney’s new adventure- 
comedy, “Lt. Robin Crusoe, U.S.N.,” 
in which she stars with Dick Van 
Dyke and Akim Tamiroff. 


The Tamure is a seductive cere- 
monial dance performed to a con- 
tinuous, staccato-tempo drum beat. 
The rapid hip motion is coordinated 
rhythmically with the endless trav- 
elling movements of the feet and 
graceful gestures of the arms and 
hands. 


Before being discovered for mov- 
ies, she had trained for many years 
as a dancer in London and was 
eventually accepted by the Royal 
Ballet. She performed with the 
Corps de Ballet in “Sleeping Beau- 
ty” and “Swan Lake” at Covent 
Garden but, upon graduating, re- 
turned home to Hong Kong with 
plans to open a ballet school there. 


A chance meeting with a movie 
producer and a tempting offer to 
star in the filmization of the popu- 
lar stage hit, “The World of Suzie 
Wong,” changed all that and the 
perky Miss Kwan was off to Holly- 
wood and the beginning of a suc- 
cessful screen career. 


Although her film roles have 
been primarily dramatic ones, Nan- 
cy has kept in shape by perform- 
ing her ballet exercises daily. 


“A good thing, too,” she re- 
marked during rehearsals for the 
Disney feature. “This dance is more 
strenuous than any ballet I ever 
attempted.” 


Nancy quickly grasped the rou- 
tine after a few run-throughs and 
was soon holding her own in the 
professional company of a dozen 
Polynesian performers. 


©1966 WALT DISNEY PRODUCTIONS 


POLYNESIAN POKER — Dick Van Dyke finds himself stranded on a Pacific island with 
a poker-playing chimp in Walt Disney's ‘‘Lt, Robin Crusoe, U.S.N." Things get busier 
when lovely Nancy Kwan shows up, followed by her angry father, Akim Tamiroff. The 
comedy-adventure is filmed in brilliant Technicolor. 


Nancy Kwan is_half-Chinese, 
three-eighths English, one-eighth 
Scottish, blended with a touch of 
Malayan, which add up to a petite 
package of beauty, brains and tal- 
ent. Having rocketed to screen 
stardom in the title role of “The 
World of Suzie Wong,” she has 
since become a film favorite with 
moviegoers throughout the world. 


Now the delightful Miss Kwan 
displays a unique flair for comedy 
in Walt Disney’s hilarious new ad- 
venture-romance, “Lt. Robin Cru- 
soe, U.S.N.,” and proves she can 
hold her own in the laugh depart- 
ment, even in the fast company 
of seasoned cut-ups like Dick Van 
Dyke and Akim Tamiroff. 


In this updated version of the 
popular Crusoe legend, Nancy 
plays the spirited native girl, Wed- 
nesday, to Van Dyke’s Crusoe, The 
result is rollicking, fun-filled enter- 
tainment for the whole family. 


Nancy Ka Shen Kwan was born 
in Hong Kong on a May 19. Her 
father, W. H. Kwan, the son of a 
Chinese lawyer, was educated at 
Cambridge and is now one of Hong 
Kong’s most successful architects. 
Her mother, Marquita Scott, a 
statuesque blonde of Scottish-Eng- 
lish extraction, met her father in 
London and came to Hong Kong as 
his bride. During the Japanese in- 
vasion her mother evacuated to 
England and never returned. After 
the divorce, her father remarried 
and, in addition to her brother, 
Keung, Nancy has five half-broth- 
ers and half-sisters. 


Her childhood was_ luxurious. 
Nancy had her own “amah,” her 
own pony and spent her summers 
at the family’s resort homes in 
Borneo, Macao and Japan. When 
she was 12 she was sent to Kings- 
moor, a boarding school in Eng- 
land, graduating four years later 
with a General Certificate. During 
the summer, when she did not re- 
turn to Hong Kong, she and her 
brother roamed around Europe. 


Because Keung remained in Lon- 
don to study architecture, Nancy 
decided to remain in London, too. 
She tried out and was accepted by 
the Royal Ballet and trained as a 
dancer for four years. She danced 
with the Corps de Ballet in “Sleep- 
ing Beauty” and “Swan Lake” at 
Covent Garden and when she grad- 
uated at the age of 20, returned 
to Hong Kong with plans to open 
a ballet school there. 


Producer Ray Stark discovered 
her in Hong Kong while on a 
world tour looking for a girl to 
play “Suzie Wong.” He first saw 
a photograph of her in a stack 
submitted by girls who were seek- 
ing the role, and chose her picture 
from the 500 he saw. 


Signing Nancy to a contract, 
after getting her father’s permis- 
sion, Stark sent her to Hollywood 
for coaching and then made her 
an understudy to the actress por- 
traying Suzie in the touring com- 
pany of the stage play. When 
France Nuyen, set to recreate her 
“Suzie Wong” Broadway role in the 
film version, became ill, Miss Kwan 
took over and became world fam- 
ous. 


She followed this with her much- 
applauded performance in Henry 
Koster’s ‘The Flower Drum Song,” 
filmed in Hollywood, then traveled 
to the Austrian Tyrol where part 
of the London-filmed “The Main At- 
traction” was photographed. While 
on location she met Peter Pock, 
handsome young hotel owner and 
ski instructor, whom she married 
at a London registry office on 
June 7, 1962. On their honeymoon 
to Hong Kong, so that Peter could 
meet her parents, they were re- 
married, at her father’s insistence, 
in a Chinese ceremony on June 
25, 1962. 


Successively, Nancy next starred 
for MGM in “Tamahine,” in “The 
Wild Affair” (in which she por- 
trayed twins) and in “Honeymoon 
Hotel,” the latter opposite two of 
Broadway’s most important stars, 
Robert Goulet and Robert Morse. 


When not busy before the cam- 
eras, Nancy, her husband, and 
their young son, Bernhard, born 
March 28, 19638, live in Kuhtai, a 
ski resort high in the mountains 
and not far from Innsbruck, Aus- 
tria, 


Mat CRU #2F 


GUESS WHO — Dick Van Dyke kinda knows its Nancy Kwan, because there's prac- 
tically no one else on the island with them in Walt Disney’s comedy-adventure, ‘‘Lt. 
Robin Crusoe, U.S.N.’’ The production, filmed in brilliant Technicolor, also stars Akim 
Tamiroff. 


DICK VAN DYKE, NANCY KWAN FORM 
COMEDY DUO IN NEW DISNEY FEATURE 


Two of Hollywood’s brightest young stars, Dick Van Dyke and Nancy 
Kwan, are teamed for the first time in Walt Disney’s hilarious new 
adventure-comedy, ‘Lt. Robin Crusoe, U.S.N.” and prove a perfect com- 
bination of youth, vitality and talent. 


The star of screen hits like “Mary Poppins,” “Bye Bye Birdie,” “What 
a Way to Go” and “The Art of Love”, and his own weekly top-rated TV 
program, Van Dyke now plays the title role of a Twentieth-century 
castaway in this updated version of the popular Crusoe legend. 


The exotic Miss Kwan, who skyrocketed to screen stardom in the 
title role of her first film, “The World of Suzie Wong,” and has since 
displayed a remarkable versatility in films like “Flower Drum Song,” 
“The Main Attraction” and “Fate is the Hunter,” now proves herself a 
deft comedienne as the spirited daughter of a wacky island chief who 
becomes Crusoe’s girl Wednesday. 


The fun-filled Disney attraction also stars that distinguished actor, 
Akim Tamiroff, as the head-hunting island ruler, whose villainous sneers 
and leers are played more for laughs than for hisses. 


Filmed in brilliant Technicolor, “Lt. Robin Crusoe, U.S.N.” was directed 
by Byron Paul from a screenplay by Bill Walsh and Don DaGradi and 
co-produced by Walsh and Ron Miller for Buena Vista release. 


MYSTERY GUEST IN DISNEY COMEDY, 
‘CRUSOE,’ PLAYED BY STAR’S WIFE 


Making a surprise appearance in Walt Disney’s new adventure-comedy, 
“Lt. Robin Crusoe, U.S.N.,” is Marjorie Van Dyke, attractive wife of 
the popular actor-comedian, Dick Van Dyke, who stars in the title role. 


Although seen on-screen for only a fleeting moment in a photograph, 
her role of Jane, Crusoe’s girl back home, is an important one to the 
plot. 


It is through a series of letters, written to his beloved Jane, that 
this modern-day castaway tells of his misadventures on a desert island. 
Then, too, her photo first arouses the jealousy of the exotic native girl, 
played by Nancy Kwan, who has her own designs on Crusoe. 


Although disguised in a flowing blonde wig, it won’t be hard for 
friends and family to recognize the charming Mrs. Van Dyke in her 
movie bow. 


Filmed in brilliant Technicolor and also starring Akim Tamiroff, “Lt. 
Robin Crusoe, U.S.N.” was directed by Byron Paul from a screenplay 
by Bill Walsh and Don DaGradi. Walsh was also co-producer with Ron 
Miller on the Buena Vista release. 


ALT DISNEY PRODUCTIONS § 
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MIXED EMOTIONS — Not being able to swim has its compensations when you're sur- 
rounded by lovely Polynesian lifeguards. Dick Van Dyke finds himself in this predica- 
ment in Walt Disney’s Technicolor comedy-adventure, ‘Lt. Robin Crusoe, U.S.N.” Nancy 
Kwan and Akim Tamiroff also star. 


Akim Tamiroff Adds Disney 
Comedy to Long List of Credits 


A visitor approached Akim Ta- 
miroff on the set of Walt Disney’s 
“Lt. Robin Crusoe, U.S.N.” and 
remarked that the popular Russian- 
born actor looked the same as he 
did in films thirty years ago. 


An amused Tamiroff replied, 
“It’s very simple. Playing so many 
character roles, I was aged far 
beyond my years through make-up. 
The lines in my face were drawn 
on. Now, those lines are really 
there.” 


However, for the average movie- 
goer time seems to have stood 
still for this fine performer whose 
many and varied characterizations 
have kept his career flourishing 
and brought him international 
fame. 


This plump and happy man, 
whose accent in any language is 
still unmistakably Russian, first 
came to the United States with the 
Moscow Art Theater in 1923. Ac- 
companied by his charming actress- 
wife, Tamara Shayne, whom he 
had met when she was in the 
“Chauve Souris” revue in Paris, 
they decided to remain in America 
and settle in Los Angeles. 


Flat broke at the time, Tamiroff 
spoke no English and was forced 
to take a job as a streetcar con- 
ductor. Meanwhile, his wife found 
work as a waitress and persuaded 
her talented husband to give up his 
job and learn English. For a year 
and a half he studied all day and 
went to the movies at night to ob- 
Serve screen acting techniques. 


“Most of the time, I would sneak 
in when the box office attendant 
left,” he recalls, “I became big spe- 
cialist in movie endings.” 


The. screen so fascinated Tamir- 
off that he tried every angle to 
land a movie job. In time, he suc- 
ceeded in getting a few walk-on 
parts. Then he met Gary Cooper, 
who immediately recognized his 
ability and was instrumental in his 
signing a long-term contract with 
Paramount. Akim soon became one 
of the screen’s most popular vil- 
lains and a succession of roles fol- 
lowed in films like “The Jungle 
Princess,” “The General Died at 
Dawn,” “The Buccaneer,” “Union 
Pacific” and “Northwest Mounted 
Police.” 
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During this phase of his career, 
Tamiroff made a single attempt 
to lose his accent. 


“T went to the head of the studio 
to promise I would work to im- 
prove my English,” he recalls. 
“The boss replied, ‘You do and 
you’re fired.’ ” 


That was the last time he ever 
made an attempt to Anglicize his 
accent, which he has purposely ex- 
aggerated for his role of the island 
chief, Tanamashu, in the new Dis- 
ney adventure-comedy that also 
stars Dick Van Dyke and Nancy 
Kwan. Recently he was commut- 
ing between Paris and Rome, play- 
ing an Italian innkeeper in “Hotel 
Paradiso” and an Egyptian crook 
in “After the Fox.” He used an 
Italian accent for the former, but 
more or less his own for the latter. 


The most employed and the most 
international actor in movies to- 
day, Tamiroff’s career carries him 
to the far corners of the earth. 
However, he and his lovely wife, Ta- 
mara, continue to maintain a per- 
manent residence in Palm Springs, 
California. 


A student of Stanislavski for 
nine years, Akim has had stage 
roles, ranging from The Cat in 
Maeterlinck’s “The Bluebird” to the 
Japanese woodcutter in “Rasho- 
mon.” Although he would never 
turn down a good stage role, he 
still prefers films because of his 
great love for the camera. 


Walt Disney's ‘Lt. Robin Crusoe, U.S.N.’ 


Combines Comedy, Romance, Adventure 


(PREPARED REVIEW) 


Combining comedy, romance, adventure and music into rollicking 
entertainment, Walt Disney’s “Lt. Robin Crusoe, U.S.N.” is designed to 
please anyone who ever had a yen to get away from it all. 


Dick Van Dyke, Mary Poppins’ favorite fella and Hollywood’s brightest 
young comedy talent, is starred, along with Nancy Kwan and Akim 
Tamiroff, in this hilarious modern-day version of the popular Crusoe 
legend. As a Navy jet pilot marooned on a South Pacific island, Van 
Dyke has a role keyed to his inimitable talents and he’s never been 


funnier. 


The cute and curvaceous Miss Kwan proves herself a deft comedienne 
as the exotic Polynesian charmer who encounters the dashing castaway 
and remains to become his girl Wednesday. 


International favorite Akim Tamiroff is a master of comic villainy 
in the role of a babbling, bumbling chief of a neighboring band of 


head-shrinking head-hunters. 


To add to the fun, there’s a poker-playing space-chimp, who having 
missed his orbital mark, ends up on the island as Crusoe’s house guest. 
Played to perfection by Dinky, an amazing simian discovery, he all but 
steals the film from his fellow performers. 


Filmed in brilliant Technicolor against some of Hawaii’s most lush 
and picturesque natural backgrounds, the new Disney adventure-comedy 
is as appealing to the eye as it is to the funny-bone. 


Director Byron Paul has kept the entire comedy-caper going at a 
brisk pace and the screenplay by Bill Walsh and Don DaGradi snaps, 
crackles and pops with sparkling dialogue and hilarious situations. 


Bob Brunner’s exciting musical score fully captures the mood of the 
story, ranging from melodious love themes to the frantic tempoes of a 
Polynesian Tamure dance and a war chant. 


Bill Walsh and Ron Miller have co-produced with Disney the Buena 


Vista release. 


‘CRUSOE’ ONE OF FOUR 
NEW WALT DISNEY 
FILMS FOR VAN DYKE 


One of the busiest stars in Hol- 
lywood today is the popular actor- 
comedian Dick Van Dyke, currently 
starring with Nancy Kwan and 
Akim Tamiroff in Walt Disney’s 
hilarious adventure-comedy, “Lt. 
Robin Crusoe, U.S.N.” 

Just winding up his fifth and 
final season as the star of tele- 
vision’s top-rated TV series, “The 
Dick Van Dyke Show,” the versatile 
performer recently revealed a stag- 
gering number of movie and tele- 
vision commitments he has already 
slated for the next seven years. 

On the set of Disney’s updated 
laugh-version of the popular cast- 
away legend, Van Dyke recalled 
that “Crusoe” is the first of a new 
four-picture pact he has signed 
with Walt. 

With Columbia Studios, he has 
been contracted for five films and 
the Mirisch Company recently nego- 
tiated his acting services for three 
motion pictures, plus a fourth as 
producer. 

Then, for his own production 
company, Dramatic Features, Inc., 
Dick has two properties he plans 
on putting before the cameras in 
the near future. 

While his weekly television series 
concludes this season, CBS-TV al- 
ready has his signature on the 
dotted line for three hour long spe- 
cials in which he will star, as well 
as produce, over the next three 
years, 

“By the time I complete fifteen 
movies and those three TV shows,” 
Dick said, “T’ll really be ready for 
that desert retreat I keep talking 
about.” 

Filmed in brilliant Technicolor, 
“Lt. Robin Crusoe, U.S.N.” was di- 
rected by Byron Paul from a screen- 
play by Bill Walsh and Don Da 
Gradi. Walsh was also co-producer 
with Ron Miller on the Buena Vista 
release. 


Conductor-Composer of 
Disney's ‘Crusoe’ a 
Fast Rising Talent 


One of the brightest young musi- 
cal talents on the Hollywood scene 
today is Bob Brunner, the musical 
director of Walt Disney’s hilarious 
new adventure-comedy, “Lt. Robin 
Crusoe, U.S.N.”, starring Dick Van 
Dyke, Nancy Kwan and Akim 
Tamiroff. 

A former vocalist and choral di- 
rector, the youthful Brunner joined 
the Disney organization a few 
short years ago as an arranger in 
the music department and his ex- 
ceptional talents were soon recog- 
nized by Disney and his creative 
staff, 

His abilities were put to the test 
on an hour-long TV show for Walt’s 
top-rated “Wonderful World of 
Color” program and so impressive 
were the results, he was handed a 
succession of similar assignments. 

Brunner’s dream of scoring a Dis- 
ney feature became a reality with 
the recent boxoffice smash, “That 
Darn Cat,” and one of the most ex- 
citing and refreshing musical scores 
of the year resulted. 

Bob’s music for the updated ver- 
sion of the popular Crusoe legend 
is largely Polynesian in mood and 
tempo, with the lilting island 
themes broken occasionally by a 
haunting oriental strain. During a 
three-day recording session he con- 
ducted a 49-piece orchestra, sup- 
plemented from time to time by a 
number of percussion and oriental 
instruments. The result is an im- 
pressive musical accompaniment 
that should make Henry Mancini 
and Dmitri Tiomkin look to their 
laurels. 

Filmed in brilliant Technicolor, 
“Lt. Robin Crusoe, U.S.N.” was di- 
rected by Byron Paul from a 
screenplay by Bill Walsh and Don 
DaGradi. Walsh also co-produced 
the Disney feature with Ron Miller 
for Buena Vista release. 


New Chimp Actor Given Star Build-Up in 
Walt Disney’s ‘Lt. Robin Crusoe, U.S.N.’ 


The newest actor to make his 
bid for stardom under the Walt 
Disney banner is a_ 100-pound, 
three-foot-four bundle of talent, 
known simply as Dinky. He hails 
from Sierra Leone, West Africa, 
and although he happens to be a 
chimpanzee, this is often hard to 
believe when he starts to emote 
in front of the cameras. He has all 
the poise and professionalism of an 
Actor’s Studio alumnus. 


Born nine years ago, not far 
from the Dark Continent’s famed 
Gold Coast, Dinky is currently 
lending his talents to Disney’s 
newest laugh-riot, “Lt. Robin Cru- 
soe, U.S.N.,” in which he steals 
scenes at every turn from stars 
Dick Van Dyke, Nancy Kwan and 
Akim Tamiroff. 


In the Disney adventure-comedy, 
Dinky plays Floyd, an astro-chimp 
who overshot his mark during one 
of the early space shots and has 
ended up alone on a deserted South 
Pacific isle where he’s joined by 
a downed Navy flier, Van Dyke. 
Together, they become involved in 
a series of hilarious adventures. 


This chimp is owned by Stewart 
Raffill of Safari Animal Rentals 
in Thousand Oaks, California. The 
young Englishman has been his 
trainer and mentor for four years. 
At the time of their first meeting, 
Dinky was a retired tight-rope 
walker whose former owner felt 
he was past the age for performing 
on the high wire. Raffill, who was 
handling the animals on a TV pilot 
being filmed in Mexico, needed an 
immediate replacement when his 
chimp star was recalled to Holly- 
wood to fulfill a movie commit- 
ment. He sent for Dinky and gave 
him his second chance at showbiz. 


Although he had been inactive 
for a year and had to be complete- 
ly re-trained, Dinky impressed 
Raffill with his intelligence and 
quick response to word commands. 


Prior to beginning his initial 
Disney assignment and his most 
demanding role to date, Dinky has 
appeared in the motion pictures, 
“Sgt. Deadhead” with Frankie 
Avalon and Deborah Walley, and 
“Tarzan ’65,” recreating a role for- 
merly played by Cheeta, probably 
the most famous of all movie 
chimps. 


At his Thousand Oaks compound, 
Dinky enjoys the company of a 
wide variety of other animal ac- 
tors. His closest companions are 
three younger chimpanzees, Margo, 
Charlie and Elmer, but he relishes 
an occasional romp with a huge 
lion named Major. His other friends 
are Roger, a leopard; Bolly, a 
grizzly bear; an elephant named 
Boom, and Freckles, a frisky mon- 
key. 


When Walt Disney viewed Din- 
ky’s performance in “Lt. Robin 
Crusoe, U.S.N.,” he immediately 
gave him another featured role in 
another comedy-feature, “Monkeys, 
Go Home!” Dink was delighted 
since Walt also cast his three close 
friends, Margo, Charlie and Elmer, 
in the same picture. 
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Mat CRU #1D 
DINKY AS FLOYD 


DICK VAN DYKE GETS 
WORKOUT AS WALT 
DISNEY’S ‘CRUSOE’ 


As the Twentieth-century casta- 
way of Walt Disney’s updated ver- 
sion of the popular Robinson Cru- 
soe legend, Dick Van Dyke has his 
most demanding (and exhausting) 
screen role in the hilarious adven- 
ture-comedy, “Lt. Robin Crusoe, 
U.S.N.” 


Not only is Dick on screen for 
all of the film’s 115 minutes’ run- 
ning time but he alone must sus- 
tain audience interest through a 
third of the picture’s unreeling. 
Then, too, the physical demands 
would overwhelm the average ath- 
lete. 


“TI never ran so much in all my 
life. Up and down beaches, through 
jungles, over hills and even moun- 
tains,” he recalls. “It was like be- 
ing on a treadmill . . . always on 
the move but never getting any- 
where.” 


In other scenes Van Dyke dan- 
gles precariously at the end of a 
rescue rope as he’s lifted to safety 
by a helicopter and gets caught in 
a snare trap that jerks him upside 
down, hanging him by one foot. 


His petite co-star, Nancy Kwan, 
gives Dick a sound walloping in 
one fight sequence and a group of 
native girls almost drown him in a 
jungle pool in another. 


To top everything, he takes a 
wild ride on a galloping, writhing 
high-pressure hose that’s spraying 
gallons on everyone and every- 
thing while Dick holds on for dear 
life. 


The result however is an acting 
tour-de-force for the bright young 
comedy star, who emerges from 
the whole thing undaunted and un- 
scathed. 


WEDDING FEAST — Akim Tamiroff as the island chief has the last laugh on Dick Van 
Dyke, in Walt Disney's ‘‘Lt. Robin Crusoe, U.S.N.”’ Dick is enjoying the celebration, but 
doesn't know that he’s been selected as the groom. Nancy Kwan plays the prospective 


bride in the Technicolor comedy. 


Dick Van Dyke, ‘Robin Crusoe’ Star, 
Admits That It’s Fun to Be Funny 


One of the entertainment world’s 
brightest, most talented young 
comedy stars is Dick Van Dyke, 
whose latest comedy capers in Walt 
Disney’s hilarious new adventure- 
comedy, “Lt. Robin Crusoe, U.S.N.”, 
promise to leave audiences laugh- 
ing loud and long. 

This modern feature-length spoof 
of the popular Crusoe legend has 
Dick in the title role of a Twen- 
tieth-century castaway, a part made 
for his talents. 

Dick confesses that it is particu- 
larly rewarding for any actor to 
do what he likes best and he has 
been lucky on this score. He frankly 
admits he enjoys making people 
laugh. 

“T love to watch other people 
who are funny so I guess I also 
get a kick out of expressing my 
sense of humor,’ Dick says. “It 
comes easy to me. I never have to 
strain to be funny, apparently. 

“To be able to make people laugh 
and occasionally get across a small 
point is particularly satisfying to 
a comedian,” he continues. “Some- 
times you can make more impact 
with humor than with any other 
form of self-expression.” 

Many actors have difficulty in 
judging the quality of their per- 
formance. Some say they can tell 
by audience reaction while others 
don’t know until they’ve seen them- 
selves on film. 

“T can tell,” Dick confides, “when 
I’m performing. If I feel right 
about it, I know it’s okay. But if 
something is wrong, I can tell right 
then. You might call it instinct.” 

He prefers visual comedy to all 
other forms and is a great fan of 
the French pantomimist, Jacques 
Tati. 

“He never says a word. Still 
there’s nothing arty about it. He is 
honestly funny,” Dick says. “Peter 
Sellers is another favorite but I 
think Stan Laurel was the greatest 
of all time.” 

Van Dyke considers himself priv- 
ileged to have been a friend of the 
late Mr. Laurel and, in their com- 
paratively short association, he 
learned many tricks of the trade 
from the great comic, 

“Stanley once said, ‘Don’t ask 
me how to explain comedy. I know 
nothing of it, in terms of analyz- 
ing it. If you peel off the layers, it’s 
like an onion— you have nothing 
left... He was right. Humor or 
comedy can not be explained as 
to whether it is good or bad — you 
just know and feel the difference.” 

Van Dyke believes that for any 
kind of humor you have to laugh 


at something or someone, even 
yourself. 

“Humor is a funny thing. You 
may laugh when someone else slips 
and falls down but you don’t laugh 
when this happens to you,” he says. 
“However, you may regain your 
sense of humor later on and laugh 
about it then.” 

Dick is happy about the current 
resurgence of movie comedies. 
“People enjoy laughing, and movie- 
makers are gradually waking up 
to that fact. Disney has always 
been aware of this. 
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COMEDY STAR — Dick Van Dyke runs 
the whole range of comedy, from soup 
to coconuts, in the south sea _ island 
comedy-adventure, ‘Lt. Robin Crusoe, 
U.S.N.”" The Walt Disney Technicolor pro- 
duction also stars Nancy Kwan and Akim 
Tamiroff. 


DICK VAN DYKE PLAYS 
INVENTIVE CASTAWAY 
IN ‘ROBIN CRUSOE’ 


How to survive on a desert island 
and like it is the theme of Walt 
Disney’s rollicking new adventure- 
comedy, “Lt. Robin Crusoe, U.S.N.” 
and Hollywood’s brightest young 
comedy-star Dick Van Dyke, in the 
title role, shows how it can be 
done in one easy, hilarious lesson. 


Adhering to the old adage that 
“necessity is the mother of inven- 
tion,” Van Dyke, as a Navy jet 
pilot marooned on an _ uncharted 
South Pacific island, puts his brains 
to work and comes up with all the 
modern comforts of home. 


Out of bamboo and palm fronds 
he fashions a pagoda-type beach 
house, complete with awnings, win- 
dow shades and furniture of the 
early Polynesian-primitive variety. 

Just outside his door he con- 
structs a shower-bath from bamboo 
and an old oil drum, with a coco- 
nut shell, punched full of holes, 
doubling as the sprinkler head. 


By stringing coconuts between 
two palm trees, he creates an 
abacus-style calendar to keep track 
of the passing days and from bam- 
boo stalks, a crude sextant to cal- 
culate his approximate location, 


As an added luxury, he lays out 
a putting green in his back yard 
and when a bevy of Polynesian 
beauties from a nearby island make 
the scene, he not only has the 
servant problem licked, but a lot 
of charming company to go with it. 


Filmed in brilliant Technicolor 
and also starring Nancy Kwan and 
Akim Tamiroff, “Lt. Robin Crusoe, 
U.S.N.” was directed by Byron 
Paul from a screenplay by Bill 
Walsh and Don DaGradi, Walsh 
was also co-producer with Ron Mil- 
ler on the Buena Vista release. 
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SULTRY SUFFRAGETTES — Nancy Kwan leads a brigade of Polynesian pickets against 
island chief Akim Tamiroff in Walt Disney's comedy-adventure, “Lt. Robin Crusoe, 
U.S.N."’ Dick Van Dyke stars in the title role of the Technicolor production. 


Wardrobe Goes Native 
For Nancy Kwan in 
Walt Disney Comedy 


When Nancy Kwan, who stars 
with Dick Van Dyke and Akim 
Tamiroff in Walt Disney’s “Lt. 
Robin Crusoe, U.S.N.,” heard that 
Academy Award-winning designer 
Bill Thomas had been signed to 
create her wardrobe for the rollick- 
ing adventure-comedy, she was de- 
lighted. 


Through the years, Thomas has 
gowned many of the screen’s most 
glamorous stars, including Kim 
Novak, Simone Signoret, Julie An- 
drews and Maureen O’Hara, so the 
curvaceous Miss Kwan was confi- 
dent he would create some equally 
fabulous film fashions for her. 


Like most girls, clothes are one 
of Nancy’s greatest pleasures and 
the exciting wardrobe each new 
film provides has always been one 
of her big thrills in movie-making. 


On reporting to the Disney 
Studio for wardrobe fittings how- 
ever, Nancy received a surprising 
disappointment. Her role of an ex- 
otic Polynesian princess called for 
only one costume in the entire film 
—a simple, red-flowered sarong. 


“But that’s show biz,’ Nancy 
shrugged. 


Veteran TV Director 
Makes Film Bow 
With ‘Robin Crusoe’ 


With Hollywood turning more 
and more to television for its new 
wave of movie directors, it was in- 
evitable that sooner or later Byron 
Paul would successfully bridge the 
two mediums. This short, stocky 
dynamo of a man, who guided many 
of TV’s top-rated shows, recently 
made the transition and debuted 
as a motion picture director on 
Walt Disney’s hilarious new adven- 
ture-comedy, “Lt. Robin Crusoe, 
U.S.N.,” starring Dick Van Dyke, 
Nancy Kwan and Akim Tamiroff. 


Paul got his first taste of di- 
recting during his Army Air Corps 
days when he was transferred from 
cadet training to special services. 


When the war was over Paul re- 
turned to New York where he had 
worked as a radio engineer. His 
new interests were now in tele- 
vision and his engineering back- 
ground led to a job in the Develop- 
ment Laboratories of CBS, assist- 
ing in the creation of the first 
color camera. Acting as camera 
operator on the first color demon- 
strations, Paul was influenced by 
his director-producer to become a 
full-time cameraman. For the next 
few years he worked most of the 
top CBS television programs, in- 
cluding the first “Ed Sullivan 
Show” and the first “Studio One.” 


Having grown restless behind the 
camera, Paul persuaded his CBS 
bosses to give him a chance to di- 
rect. His first attempt was a chil- 
dren’s series called “Mr. I Magina- 
tion” and, following this, a number 
of “Studio One” shows. 


Between 1949 and 1961, Paul 
roughly estimates he directed sev- 
eral thousand “live” television 
shows. When the excitement of 
“live”? TV began to diminish, he 
persuaded CBS to send him to Hol- 
lywood to direct some of their 
filmed programs. After doing a 
“Have Gun — Will Travel” and 
“Gunsmoke,” he decided to remain 
in California and brought his 
family out from New York. 


Shortly thereafter, Paul resigned 
from CBS to become a free-lance 
director. Since, he has directed a 
great many shows for successful 
series like “Ben Casey,” “Burke’s 
Law” and “Daniel Boone.” 


Prior to his initial feature film 
assignment, Paul directed eight 
hour-long shows for Disney’s “Won- 
derful World of Color” TV _ pro- 
gram, including two three-parters, 
“The Tenderfoot” and “Gallegher.” 
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JUST FORE FUN — Dick Van Dyke, as a stranded Navy pilot, recruits a chimp as his 
caddy in Walt Disney's comedy-adventure, “Lt. Robin Crusoe, U.S.N."’ Nancy Kwan 
and Akim Tamiroff also star in the Technicolor production. 


POLYNESIAN MUSIC, LINGO INSPIRED 
SCORE FOR WALT DISNEY’S ‘CRUSOE’ 


When Bob Brunner, one of Hollywood’s brightest young music talents, 
began composing the background score for Walt Disney’s “Lt. Robin 
Crusoe, U.S.N.” starring Dick Van Dyke, Nancy Kwan and Akim 
Tamiroff, he found the source of his inspiration in the traditional songs 
and chants, as well as the various dialects of the Polynesian people. 


Brunner conducted an extensive preliminary research program, which 
resulted in one of the most exciting musical scores to emanate from a 
Disney film. Largely Polynesian in mood and tempo, the background 
accompaniment varies from lilting island themes, broken occasionally 
by a haunting oriental strain, to the pulsating rhythms of a ceremonial 
dance and the frantic staccato beat of an exciting chase. 


Brunner was so inspired by the melody and fluidity of the Tahitian 
dialect that he gave each of his original musical themes an appropriate 
title, borrowing words and phrases from the language. 


Among these are colorful titles like “Mahana Toru,” (Wednesday), 
“Mataro Vahine” (Girl Sailors), “Tamahine Ata Ata” (Giggling Daught- 
er), “Hora Rahi Mahi” (Clock Bird) and “Tama’i Nui” (Big Fight). 


Academy Award Talent Sparks ‘Crusoe’ 


Six Academy Award winners lent their various creative talents to 
Walt Disney’s hilarious new adventure-comedy, “Lt. Robin Crusoe, 
U.S.N.” and the result is evident in every department. 


The special effects team of Peter Ellenshaw, Eustace Lycett and 
Robert A. Mattey and film editor, Cotton Warburton, who received 
Academy Awards for their contributions to Disney’s widely-acclaimed 
and highly successful musical “Mary Poppins,” once again have developed 
many exciting and startling innovations for the new Disney fun-film. 


Top costume designer Bill Thomas, winner of the coveted Oscar for 
his period costumes in “Spartacus,” executed the colorful and exotic 
wardrobe for stars Dick Van Dyke, Nancy Kwan and Akim Tamiroff. 


And interior designer Emile Kuri, a two-time recipient of the Oscar 
for set decoration on “20,000 Leagues Under the Sea” and “The Heiress,” 
created the eye-catching interior decor for the varied and unique sets 
in this updated version of the popular Crusoe legend. 
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"SHAPE UP!’ — Dick Van Dyke gives the order and the Polynesian girls respond grace- 
fully in Walt Disney's comedy-adventure, “Lt. Robin Crusoe, U.S.N.'' Nancy Kwan is 
Dick’s second in command in this scene from the Technicolor production. 
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UP AND OVER — Holy Smoke demonstrates his incredible jumping ability by clearing 
a stalled car in Walt Disney’s ‘‘Run, Appaloosa, Run.”’ The dramatic adventure, in Techni- 
color, stars Adele Palacios, Wilbur Plaugher and Jerry Gatlin. 


SYNOPSIS 


(Not For Publication) 


During a round up in the historic 
Nez Perce country of northeastern 
Washington, Mary Blackfeather 
(ADELE PALACIOS) and_ her 
brother, Dale (RAY PATNAUDBE), 
find their prized Appaloosa mare 
dead and her foal menaced by a 
mountain lion. Mary’s dog, Silver, 
chases the cougar away, but the 
colt becomes frightened and almost 
drowns itself by jumping into a 
river. Through a combination of 
urging, tugging and herding, they 
succeed in rescuing the young spot- 
ted horse. 

The tribal leader, 78-year-old 
Chief Greystone (WALTER 
CLOUD) gives his impassive assent 
to her raising the orphaned colt. 

Mary names the Appaloosa “Holy 
Smoke,” and he grows up with 
Silver as his playmate and chape- 
rone. By his second year, the stal- 
lion proves to be an outstanding 
jumper and is at home in all kinds 
of terrain, but when called upon to 
cross a river, he recalls his first 
dunking and balks at going into 
the water, With help from Silver 
nipping at his heels, Mary man- 
ages to prod the horse into the 
river. ° 

At the annual Appaloosa auc- 
tions, a dude buys Mary’s horse. 
Unfortunately the man is unable 
to handle him in rodeo competition. 
Wilbur Plaugher (HIMSELF), a 
rodeo clown, and his cowboy com- 
panion, Gilly Trask (JERRY GAT- 
LIN) see the man’s plight, they 
know he will be more than glad to 
sell the horse, cheap. 

To Wilbur’s dismay, Gilly tries to 
bully Holy Smoke into being a cut- 
ting mount. It takes a few bad 
spills in the ring, a shrinking poc- 
ketbook and the realization that the 
Appaloosa is smarter than he is, to 
make Gilly give up. Wilbur takes 


over and trains Holy Smoke for his 
clown act. 

At a circuit rodeo, Mary is horri- 
fied to see Holy Smoke attired in 
fake Donkey ears and baggy pants. 
She is furious with Wilbur. When 
he sees what the horse means to 
her, he agrees to sell Holy Smoke 
back to the girl. 

Mary starts training for the up- 
coming Hell’s Mountain Stampede 
and Suicide race even though she 
doesn’t have tribal permission. The 
relay is a cross-country hazard de- 
signed to test a horse’s endurance 
and stamina, and a rider’s clever- 
ness in negotiating it. Mary is to 
run the first half of the relay over 
the jumps and barriers, then pass 
the baton to Dale, who will cross the 
Okanogan River and go on to the 
finish line. 

On an inspection tour of the 
tribal herds, the Chief’s chauffeur 
takes a shortcut through a wash and 
gets stuck in a sand bog. Holy 
Smoke, with Mary in the saddle, 
leaps over the car. Chief Greystone 
remarks impassively, “She should 
be in the Hell’s Mountain Relay.” 

The day of the big race arrives. 
Mary and her mount take the lead. 
But at the half-way point, before 
she can pass the baton, Dale is 
thrown from his mount. Mary has 
no choice. With the tribe counting 
on her and the Appaloosa’s reputa- 
tion at stake, she goes on to try 
to win. 

At the river Holy Smoke’s old 
problem faces them and he almost 
throws her. The girl somehow spurs 
the horse into the water and is soon 
in line with the other contestants. 
But Mary loses her baton. Silver 
jumps in and retrieves it. 

Mary and Holy Smoke go on to 
win amid war whoops from the 
Chief and the rest of the tribe. 


Mary Blackfeather 
The Clown 
Gilly Trask 


Walt Disney’s ‘Run, Appaloosa, Run’ Is 
Exciting Horse Story with Human Twist 


The film story of a horse can be 
just as interesting and eventful as 
that of a human being. Proof of 
the equine pudding is offered in 
Walt Disney’s newest Technicolor 
featurette, “Run, Appaloosa, Run.” 


A proud, spirited Appaloosa stal- 
lion named Holy Smoke is the fea- 
tured star of the Disney film, and 
his eventful story, reflecting the 
peaks and valleys of his life, adds 
up to top-notch film entertainment. 


The horse’s experiences run the 
gamut from happy-go-lucky days 
as a yearling in Nez Perce Indian 
country in northeastern Washington 
to near-tragedy and suffering when 
he is victimized by a circuit rodeo 
rider. 


The high point of the story comes 
when a young Indian miss demon- 
strates the Appaloosa’s courage and 
stamina by winning the celebrated 
Omak Stampede Suicide Race. 


On the human side, the picture 
features Adele Palacios, a petite 
brunette beauty from Houston, 
Texas, whose casting credits in- 
clude summer stock in New York 
and numerous television appear- 
ances; Wilbur Plaugher, one of the 
best and most sought after rodeo 
clowns in the business and Jerry 
Gatlin, a member of the elite horse- 
fallers and stirrup-draggers of Hal- 
lywood’s stunt men, who doubles in 
brass as the film’s heavy and per- 
forms much of the intricate stunt- 
ing on horseback. 


The Appaloosa tale is fictional, 
but Disney and his co-producer, 
Larry Lansburgh, who teamed to 
win Academy Awards for “The Wet- 
back Hound,” and “The Horse with 
the Flying Tail,” worked closely 
with the Omak rodeo to depict all 
racing sequences authentically. Mrs. 
Lansburgh wrote the screenplay. 
Rex Allen narrates, and sings the 
hee song of the Buena Vista re- 
ease, 


THE PHOTOGRAPHY 


Walt Disney’s cameramen liter- 
ally climbed right into the middle 
of one of the fastest-moving eques- 
trian events in the world to film 
the exciting race sequences. 


While supervising the cameramen 
photographing the celebrated race, 
producer-director Larry Lansburgh, 
who has a long list of Disney cam- 
era credits himself, wanted an ac- 
tual rider’s eye view of the sprint 
down a bluff overlooking the Omak 
Stadium. Being an excellent horse- 
man, he mounted a trusty steed and, 
holding a 35mm camera in one 
hand, galloped headlong down a 
250-foot track of deep, loose sand 
to the edge of the Okanogan river, 
filming as he rode. 


Because much of the race was 
shot in the swirling midst of a 
tangle of horses and riders, as well 
as from a vantage point on the 
sidelines, moviegoers can know 
what it is actually like to ride in 
the thrill-packed event. 


THE APPALOOSA — 
OLDEST BREED 


The Appaloosa is a popular horse 
in the paddocks today, but 50 years 
ago he was a forgotten strain, des- 
tined for oblivion. A hundred years 
before that some considered him 
the greatest horse in the Old West. 
He has had more ups and downs 
than a steed on a carousel. 


The name Appaloosa is derived 
from the Palouse country, a fertile 
area drained by the Palouse river 
in northeastern Washington. The 
colorful horses, bred by the Indians 
there, were first called Palouse 
horses, or in local jargon, a Pa- 
louse. In later slurring it became 
Apalouse, then Apalouser, and fi- 
nally, Appaloosa. 


This equine resembles a painting 
by Picasso — a mixture of bright 
spots, white blanket hips, roan hair, 
white-rimmed eyes and _ striped 
hoofs, and his history is as colorful 
as his markings. The Appaloosas 
can be traced back through the Old 
World to 18,000 B.C., yet it was 
only after they were brought to the 
New World that they cut their ex- 
citing path to glory. 


Selectively bred by the proud Nez 
Perce Indians of the Northwest, the 
spotted horses were developed into 
mounts unrivaled in stamina, speed 
and intelligence. For 200 years their 
Appaloosas were kept pure in blood 
and ability. 


Mat AP-2A 


TWO BEAUTIES — Lovely Adele Palacios portrays a young Indian in Walt Disney's action- 
adventure, ‘‘Run, Appaloosa, Run.’’ Her companion is a spirited Appaloosa stallion, Holy 
Smoke. The picture stars Miss Palacios, Wilbur Plaugher and Jerry Gatlin. Larry Lans- 


burgh produced and directed for Disney. 


The horses earned a coveted niche 
in western history on performance 
during the Nez Perce War of 1877. 
They outran the cream of the U.S. 
Cavalry for 1,500 miles over rocky 
shale, across swift-flowing rivers, 
down narrow winding trails and 
into the Bearpaw mountains. 


When the Nez Perce surrendered, 
their horses were put up for sale 
at a U.S. Government auction. After 
this, the Appaloosa remained in 
tragic obscurity until the early 
1900’s. Then, Claude J. Thompson 
of Moro, Oregon, a man with a 
plan for restoring the breed, and a 
flair for doing the impossible, ap- 
peared as a paladin for the spotted 
horses. By kismet or coincidence, 
thanks to his efforts, the colorful 
horse of the Nez Perce Indians has 
not only come back, but he is here 
to stay — and there are many who 
believe his finest hour is yet to 
come, 


THE PRODUCER-DIRECTOR 


Larry Lansburgh, who has twice 
produced Oscar-winning featurettes 
for Walt Disney, is back in the 
saddle with another, the tender tale 
of a young Indian girl, a special 
breed of horse and an emotion- 
charged obstacle race. “Run, Appa- 
loosa, Run” promises to top even 
his Academy Award winning hits, 
“The Wetback Hound” and “The 
Horse with the Flying Tail.” 


This latest picture marks Lans- 
burgh’s eleventh assignment for 
Disney since the two met on the 
polo fields of Southern California 
during the late Thirties. 


Larry’s own life equals and some- 
times tops the reel-life adventures 
he brings to the screen. He started 
to ride at the age of six. On his 
twelfth birthday, his mother gave 
him a buckskin mare, Conchita, who 
carried him to the winner’s place 
in many roping contests. During his 
teens, Larry’s family leased the 
stock farm on the campus of Stan- 
ford University, where they estab- 
lished a stable of top show horses. 
Larry became an all-around rider 
equally proficient at showing and 
competing in rodeos. 


It is ironic that Lansburgh should 
have started his riding career at 
Stanford University, where, years 
before, an enterprising man named 
Leland Stanford springboarded the 
whole technique of motion pictures 
by creating a sequence of still pic- 
tures, proving that a trotting horse 
has all four feet off the ground 
at a given point. 


When he was in his late teens, 
Larry became interested in the 
cattle business and, in order to 
learn it first hand, got a job as a 
wrangler on a Texas cattle ranch. 
It was a rough grind from dawn to 
dusk on beans and biscuits for 75 
cents a day, but, according to Larry, 
the happiest period of his life. It 
was here that Larry’s love of the 
Western horse was fixed for life. 


Young Lansburgh came to Holly- 
wood with his head full of story 
ideas but his pockets empty. He 
hired out as a stunt rider, and did 
quite well until he tried to take a 
horse over a high stone wall while 
doubling for a Warner Brothers’ 
star, and didn’t quite make it. He 
spent the next two years in a hos- 
pital bed while surgeons put his 
shattered leg back together. It was 
there that he began writing and 
studying the motion picture busi- 
ness, 


When he got out of the hospital 
he did some exhibition riding at the 
Riviera Country Club, where Walt 
Disney played polo. Walt was im- 
pressed, and put him to work as a 
messenger boy. Larry proceeded to 
learn the movie business from the 
ground up, successively going from 
assistant director to film editing, 
casting director, associate producer, 
and finally producer, director and 
writer of his own properties, mostly 
for Walt. 


Larry has done more with horses 
and dogs on film than any other 
producer in Hollywood history. 
Some of his credits include “Horse 
of the West,” “Arizona Sheepdog,” 
“The Wetback Hound,” “The Horse 
with the Flying Tail,” “Cow Dog,” 
“Greta, the Misfit Greyhound,” 
“Stormy, the Thoroughbred” and 
“The Tattooed Police Horse.” 


Mat AP-2B 


FRIEND AND MENTOR — Silver, the dog, is both to a young Appaloosa colt in Walt 
Disney's ‘‘Run, Appaloosa, Run.”’ The action-filled adventure stars Adele Palacios, Wilbur 
Plaugher and Jerry Gatlin. It was produced and directed for Walt Disney by Larry 
Lansburgh. Rex Allen sings and narrates. 


carposemcyoe rer 


Your Crusoe-Appaloosa program is something to tell the world about. You can 
help spread the word by putting your telephone to good use during the period 
before and during your engagement. Here are some suggestions: 


RECORDED 


Meno THISAS Ne. oo Theatre. 
Today’s attraction is Walt Disney’s new com- 
edy-adventure, “Lt. Robin Crusoe, U.S.N.,’’ 
starring hilarious Dick Van Dyke, Nancy 
Kwan and Akim Tamiroff, and on the same 
program, Walt Disney’s “Run, Appaloosa, 
Run.” Show -umesoare: 9 es: For 
further information or to speak to the man- 
a0er Cal OU fae cs ae: 


RECORDED 


Good -mornite, thisis: the 45s uak eves oes 
Theatre. Our feature today is Walt Disney’s 
“Lt. Robin Crusoe,” a fun-filled adventure on 
a tropical island with Dick Van Dyke, Nancy 


Kwan and Akim Tamiroff. On the same all- en 


Walt Disney program is ‘Run, Appaloosa, 
Run,” the story of a pretty Indian girl and her 
faith in a beautiful horse. ‘Robin Crusoe” 
Sinica oo. 8 For other information 
CA: Gis see 


RECORDED 


Good afternoon, this is arecorded announce- 
ment POMPING wk occas as Theatre, located 
ee ie emits are Today we are pleased to 
present a complete program of Walt Disney 
entertainment, “Lt. Robin Crusoe, U.S.N.” 
and ‘Run, Appaloosa, Run.” ‘‘Robin Crusoe” 
is a comedy-adventure starring Dick Van 
Dyke and Nancy Kwan. ‘Run, Appaloosa, 
Run” is the story of an Indian girl and her 
horse, a different brand of Western excite- 
ment. Feature times today are ............ 
If you would like information about ...... 
ee , our next attraction, call ........ 


LIVE 


(in answer to the question, ‘(What are ‘Robin Crusoe’ 
and ‘Appaloosa’ about?’’) 


1. Dick Van Dyke is at his funniest as a modern day 
Robinson Crusoe who is shipwrecked on a tropical 
island with husband-hunting Nancy Kwan, head-hunt- 
ing Akim Tamiroff and a poker playing chimpanzee. 
“Appaloosa” is a breathtaking adventure with a 
girl and a horse in the wildest rodeo action you’ve 
ever seen. 


2. This is top Walt Disney entertainment. ‘Robin 
Crusoe” is filled with ingenious fun and surprises. 
“Appaloosa” is filled with action and suspense. They 
make a wonderful entertainment program that every- 
one will enjoy. 


3. Both pictures are wonderful for both young and 
old. Dick Van Dyke is hilarious as Robin Crusoe, and 
Appaloosa” will have you gripping the edge of your 
seat. It’s terrific all-around entertainment. 


is Robin: Crusoe’ Publictiviaa 5 meee oe es Se. 4-8 
am \poaloosa Publicity... 95 i tec ass eee 9 
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Looking Ahead — ‘Fighting Price of Donegal’.... 17 


. Giant ‘Robin Crusoe’ Standee ................ 18 
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cial Slugs, Merchants Co-Op Ad and Color- 
Wie: COMte So ae ee eee aS eee 19 


© Posters & Accessories ...........2005 Back Cover 


OFFSET NEWSPAPER ADS 


_ The AD PAD, on the inside back cover of this 
_ pressbook, includes several fine screen news- 
. paper ads printed on “repro” quality stock 
_ for direct use in offset newspapers. These ads 
__ are available only as they appear in this press- 
__ book. Similar ads in coarse screen, which are 
also reproduced in the AD PAD, are available 
__ in mat form through National Screen Service. 


— s 


: Frailers; TV .and/Radio Facilities’ 5.3. o, 2-3 


_ SPECIAL USES FOR 
_ SPECIAL FACILITIES 


a On pages 2 and 3 of this pressbook are list- 
: ings of all audio-visual facilities for “Robin 
_ Crusoe” and “Run, Appaloosa, Run.” Many 
_ of these facilities are off-beat in nature and 
can serve many off-beat uses. For example: 


TV ENTERTAINMENT FILM CLIPS can be 
_ used in any rear view projector that takes 
/ 16MM film. Many camera stores have con- 
= tinuous showings of various subjects on rear 
_ view screens in their display windows. Sup- 
“ ply one or more of the Crusoe-Appaloosa 
. film clips to these stores for continuous 
as trailer-type exposure right in the middle of 


a shopping area. 


THE FREE TEASERETTE TRAILER can be used 
for crossplugging with other local theatres. 
It is funny and newsy, and has entertainment 
value in and of itself. 


GIANT ‘CRUSOE’ STANDEE 


The full-color giant “Crusoe” standee shown 
on page 18 uses the key piece of art that is 
identical or similar to the art used in news- 
paper ads, the coloring contest, the mer- 
chants co-op ad, the Dole Sunday Comic 
Supplement ad, the Tempo books point-of- 
purchase display and several posters. When 
you put this standee in your lobby you tie 
all these impressions together and focus the 
impact on your theatre. Order your standee 
as early as possible, get maximum value out 
of it. 


WITH THESE COLORFUL FLAGS AND BANNERS IN DELUXE FLUORESCENT SATIN! 


Manufactured by 
NATIONAL FLAG 
COMPANY 
43 West 21st Street 
New York 10, N. Y. 

In U.S.A. also order from 
your nearest 
NATIONAL SCREEN 
SERVICE office 
in Canada order from 
CONSOLIDATED THEATRE 
SERVICES 
120 Wellington St. W 

Toronto, Ontarto 
_ Canada 


ALSO AVAILABLE: FLAG OR WALL BANNER 9’ BY 12’ 


AUTO BUMPER BAN 


LT-ROBIN 
CRUSOE, usn. 


TECHNIColOR? 


Single Faced Flags—$75 each 


Double Faced Flags—$125 each 


angie VAN DYKE 


NER: $1.00 each. (Minimum order—15 pieces). Free theatre imprint. 


THREE COLOR 
USHER’S BADGES. 


Let your staff herald 
this wonderful motion 
picture with these 
badges. Priced at 50 
cents each. 


PROMOTING WITH 
PUBLICATIONS 


There is an exciting array of “Robin Crusoe” 
reading material, available in various publi- 
cations for young and old, priced at 12c to $1, 
retail. All of these publications make wonder- 
ful contest prizes. You can find the right pub- 
lication to suit each contest: 

For your teen-age radio contest (see pages 
14 and 15) the Tempo paperback is a natural. 
For coloring contests, the $1 hardbound 
Golden Book and the 50c Golden Magazine 
make desireable top prizes, while the 12c 
Gold Key Comic makes a wonderful all-pur- 
pose prize and give-away item. 

These books also make profitable lobby 
sale items. Check your local dealers for quan- 
tities at wholesale prices and for special 
point-of-purchase displays. Illustrations and 
descriptions of all ‘Robin Crusoe” publica- 
tions are on page 16. 


KOOKY PRIZES 


Any contest becomes more exciting if the 
prizes are off-beat. In early “Footprint” con- 
tests (see pages 14 and 15), alot of enthusiasm 
has been stimulated by offering as a prize a 
mounted plaster cast of the winning foot- 
print. Other proven ideas for unusual prizes 
are: Kooky sunglasses, boxes of hamburgers, 
coconuts, surfboards and exotic cosmetics. 
And remember, for every prize there is a po- 
tential donor. See the list on page 15. 


COLORING CONTEST 


The “Robin Crusoe” coloring contest can be 
found in the AD PAD on the inside back 
cover of this pressbook, along with all mat 
facilities except publicity scene cuts. The AD 
PAD has been developed for your benefit 
and convenience. You are urged to study it 
SRE = content ang ee. 


A LIVELY LEGEND 


The always fascinating story of Robinson 
Crusoe is now the basis for a modern, hilar- 
ious Walt Disney motion picture. Use this 
intriguing idea as the springboard for all 
sorts of kooky contests. For example: 


1. A write-in contest — “Who | would like 
most to be stranded with on a tropical is- 
land.” The funniest answer wins. A variation 
on this could be, “Who | would like least to 
be stranded with on a tropical island.” 


2. Kooky survival kits. Have people send in 
hilarious “indispensable” items for surviving 
on a desert island. Here are a few suggestions 
for a starter: Moustache wax, a tuxedo, a 
“keep off” sign, fur mittens, a bowling ball, 
etc. 


3. Kooky escape ideas. Funny ways of getting 
off an island in the middle of the ocean. Use 
these ideas to prime the pump: Keep turn- 
ing around until your head “swims’’; Neglect 
to pay your bills until the bank makes you 
“come across,” and so on. 


PROMOTE THE PROGRAM 


In all your promotional efforts, remember to 
include some reference to “Run, Appaloosa, 
Run.” In describing this unusual subject, use 
key copy lines like, “A different brand of 
western excitement” and “Rodeo action at 
its wildest.’” Refer to your ‘‘All-Walt Disney 
Program” and make maximum use of all Cru- 
soe-Appaloosa combination facilities (see 
pages 2 and 3). 

Contact all western wear stores, riding 
academies, Indian folklore societies, sports 
columnists and other interested parties for 
poster display (see back cover) and publicity 


see page 9). 


DO IT WITH DOLE 


The Dole Sweepstakes (pages 12 and 13) 
offers limitless opportunities for extra promo- 
tion. Here are a few suggestions: 


1. A THINK PINK COLORING CONTEST. 
Dole’s new product is its Pineapple Pink 
Grapefruit Juice-Drink. Have super-markets 
offer cans of this new drink as prizes in a 
“Think Pink” coloring contest. The point of 
the contest is to make the most unusual and 
attractive use of the color pink. Have the 
coloring contest (see the AD PAD in the back 
of this pressbook) imprinted on shopping 
bags or heralds. 


2. BEST RECIPE CONTEST. A selection of 
Dole products goes to the housewife who 
submits the best new recipe using Dole’s new 
drink. This contest can be tied in with a local 
newspaper, which can print the names of the 
winners and the winning recipes in its food 
column. 


3. LOBBYING FOR DOLE. Make your lobby 
available for the Dole-Crusoe standee display 
and contest entry blank display. This extra 
exposure, plus the Dole Sweepstakes Con- 
test Trailer on your screen, can be your con- 
tribution to a crossplug effort that will bring 
the name of your theatre and your opening 
date into supermarkets throughout the com- 
munity. 


IMPORTANT NOTE: 


Always work through the local Dole distrib- 
utor in setting up local supermarket tie-ins. 
He can supply promotional material, incen- 
tives and ideas, and he can smooth the way 
in getting store cooperation. You can get the 
name of your local Dole distributor by con- 
tacting the nearest Dole sales representative 
on caus oe on Dene ae. 


THERE ARE A THOUSAND WAYS T0 USE THEATRE IMPRINT BALLOONS 


ADD THE LIGHT TOUCH 
TO YOUR CAMPAIGN 


1. Use these color-assorted balloons for 
festive lobby decorations. Hang them in 
clusters, stack them in mounds, cover an 
entire wall with them as the background 
for your Giant “Robin Crusoe” Standee. 


2. On a selected day, offer a free “Cru- 
soe” balloon with each purchase of candy 
at your concession counter. You will get 
double value—a boost in candy sales and 
exposure for your theatre name and open- 
ing date all over town. 


3. Distribute balloons to children in the 
audiences of live TV shows, or at any pub- 
lic event that will be televised. You will 
get on-the-air exposure and live follow- 
up display. 


4. Put up balloon displays in all super- 
markets participating in the Dole Sweep- 
stakes promotion. All shoppers, and 
particularly contest entrants, will get an 
added reminder of your opening. 


GET YOUR BALLOON 
ORDER IN NOW! 


IMPORTANT 


All shipments are postpaid. Your order must include a 
check or money order for the full amount. Also include 


your theatre copy, which Oak Rubber will set in type 
for imprinting. 


Allow 2 weeks from the time Oak Rubber receives 
your order to delivery of balloons at your theatre. A 
delivery target date is requested. 


FROM OAK RUBBER CO. 


A few suggestions appear at left. Every good showman knows 
many more, and has used many more. Here is an opportunity 
to put all your ideas to work to get the “Robin Crusoe” 
message to everyone in town, the light, bright way. 


The ‘Robin Crusoe” balloon, left, is Style 22-070 RC. It is round, 
7 inches in diameter and comes in assorted colors. One side 
is imprinted as shown. The second side imprint is theatre 
copy, in three lines. 


‘CRUSOE’ BALLOON ORDER BLANK | 
Style 22-070 RC IMPRINTED BALLOON 


OAK RUBBER CO. r 
Ravenna, Ohio 44266 
Attn: Mr. Perry Williams, Sales Mgr. 


$14.00 per 500 
$25.00 per 1000 


Enclosed is my check (or money order) for $............0055 | 
made payable to Oak Rubber Co. | 


I 

| 

I 

I 

| I 
I 

| Please send me.......... imprinted ‘Lt. Robin Crusoe, U.S.N.” 
r balloons, shipping prepaid, at — r 
i i 
I { 
I 

I 

| 

I 


PLEASE FILL IN: Theatre copy (3 lines) | 


| Target date for delivery.......... Date of opening.......... 
LPR PGS ts miata tt at teathns Vidic bss Walaa 6.94 = 6 wots PRR ae I j 
ig ee | Pot OE cot Gt arate rua . BAPE iag aia rari cere oae et nmr gara ed 
ee 0S aie saree NN ra INS i rm OURO ag Fea ea din aes j 
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DISPLAYS 
IN 12,000 SUPERMARKETS 


The full-color die-cut standee shown above is one of several Dole point-of-purchase 
displays that will be seen in 12,000 supermarkets throughout the United States. Other 
displays include: 30x40 end-aisle units; 11x14 stack cards; 7x3'/2 shelf talkers; Tear- 
off entry blank pads; 10x7 freezer cabinet cards; 13x33 freezer cabinet posters; and 
12x3'/2 freezer cabinet strips with tear-off pads. Most of these accessories have areas 
left open for imprint. Mr. Showman: Here is another opportunity for an in-store 
crossplug. 


DOLE REPRESENTATIVES 


Contact the nearest Dole representative listed below. He will put you in touch with a local 
distributor and supermarket operators who will work with you on your local campaign. 


Ralph E. Schutte 300 W. Washington Street Area Code: 312 
Regional Sales Manager Chicago, Illinois 60606 Telephone: 372-0686-7+8 
DETROIT DISTRICT 
M. J. Materazo 23621 Stoney Brook Drive Area Code: 216 
District Sales Manager North Olmstead, Ohio Telephone: 734-4336 
LOUISVILLE DISTRICT 
Glenn E. Rea 3000 Spring Crest Drive Area Code: 502 
District Sales Manager Louisville, Kentucky 40222 Telephone: 425-4712 
CHICAGO DISTRICT 
H. C. Schott 300 W. Washington Street Area Code: 312 
District Sales Manager Chicago, Illinois 60606 Telephone: 372-0686 
KANSAS CITY DISTRICT 
Cameron M. Foster 2521 Coolidge Area Code: 316 
District Sales Manager Wichita, Kansas 67204 Telephone: 838-4091 
DOLE SOUTHERN REGION 

Ross W. Webber 1000 Howard Avenue Area Code: 504 
Regional Sales Manager New Orleans, Louisiana Telephone: 525-3432 
CHARLOTTE DISTRICT 
Fred J. Houk 1000 Howard Avenue Area Code: 504 

_ District Sales Manager New Orleans, Louisiana Telephone: 525-3432 
ATLANTA DISTRICT 
Richard T. Bundsen P.O. Box 13275—Station “K”’ Area Code: 404 
District Sales Manager Atlanta, Georgia Telephone: 233-7630 

DOLE EASTERN REGION 
John C. Pasko Box 349, Main Post Office Area Code: 201 
Regional Sales Manager East Orange, New Jersey 07019 Telephone: 674-2290 
BOSTON DISTRICT 
Owen D. Shea 55 Third Avenue Area Code: 617 
District Sales Manager Osterville, Massachusetts Telephone: 428-9367 
NEW YORK DISTRICT 
David G. Sjostrom Box 349, Main Post Office Area Code: 201 
District Sales Manager East Orange, New Jersey 07019 Telephone: 674-2290 
DOLE WESTERN REGION 

H. E. Michels #1 Bush Street Area Code: 415 
Regional Sales Manager San Francisco, California 94104 Telephone: 981-4770 


DOLE CENTRAL REGION 


LT. ROBIN CRUSOE, U.S.N.-— 
DOLE SWEEPSTAKES, U.S.A. 


DOLE’S NEW PINEAPPLE-PINK-GRAPEFRUIT DRINK LAUNCHES A 
SATURATION TIE-IN CAMPAIGN WITH ‘LT. ROBIN CRUSOE, U.S.N.’ 


Every town in America big enough to have a food store has felt the 
impact of DOLE merchandising. 


Every town in America big enough to have a newspaper with a color 
comic supplement will feel the impact of DOLE’S Lt. Robin Crusoe 
Sweepstakes”! 


This is the big promotion for the big Walt Disney release. This is 
national and local saturation like you’ve never seen before! 


THE BASIC OUTLINE OF THIS 
COAST-TO-COAST TIE-IN IS AS FOLLOWS: 


1. In each newspaper that has a color comic supplement, Dole will place 
a full page, full color ad announcing the Sweepstakes (see right). 


2. In food stores everywhere, point-of-purchase displays will be set up to 
enable shoppers to enter the sweepstakes by writing their names and 


addresses on entry blanks. There will be millions upon millions of these 
blanks distributed! 


These displays will make perfect vehicles for local crossplugs. They will 
be seen everywhere that a can of Dole’s new drink is sold! 
3. Exciting, valuable prizes will be offered to stimulate mass participation. 


4. Theatres will tie in with the promotion by running a special Sweep- 
stakes trailer, by setting up Sweepstakes entry displays in their lobbies, 
and by working the contest into all other phases of their own pre- 
opening campaigns. 


AS A RESULT OF THE DOLE SWEEPSTAKES CAMPAIGN, THE WANT-TO- 
SEE EXCITEMENT FOR LT. ROBIN CRUSOE, U.S.N. WILL BE CONVEYED 
TO EVERY SHOPPER IN EVERY CITY IN THE UNITED STATES! MR. 
SHOWMAN: YOU CAN BENEFIT DIRECTLY FROM THIS MASSIVE PRO- 
MOTION IF YOU GET STARTED NOW! 


SEE THE EXPLOITATION PAGES OF THIS 
PRESSBOOK FOR ADDITIONAL IDEAS 
ON HOW TO DERIVE MAXIMUM BOX- 
OFFICE BENEFIT FROM THE DOLE- 
CRUSOE TIE-IN! 


FULL-COLOR FULL-PAGE ADS 


as shown at right, will appear in the Sunday color comic supplements of 


135 NEWSPAPERS 


on specified dates selected to tie in with the openings of “Robin Crusoe.” 


These newspapers have a total 


CIRCULATION OF 36.5 MILLION! 


This is the home audience, where family reading habits guarantee 


an eager reception by 


95 MILLION READERS! 


These are the readers you want. They are purchasers and consumers 
of Dole products. They are loyal Walt Disney moviegoers! 


FOR RETAILERS ! 


DOLE’S PROFIT PLAN 


Dole is offering supermarket operators incen- 
tives that will make them eager participants 
in the Dole-Crusoe Sweepstakes promotion. 
That stimulated enthusiasm on the local level 
can be an important ingredient in your cam- 
paign. Make the retailer part of your promo- 
tion team. 


TUit pj 
» atin 
2 familiar Pk for the 
duces Ci rf ol fami] 
Pple Pink XCiting y Ouse ie 
Petruie 1) PfOducye pi! 
tJ CC Py 
-D 7" Ine. 


THE PRIZES 


@ 5 FIRST PRIZE HAWAIIAN TRIPS FOR TWO VIA UNITED AIRLINES, 
INCLUDING ACCOMMODATIONS AT THE SHERATON HOTEL AND 


$250 IN SPENDING MONEY! 


@ 10 SECOND PRIZES — RCA 19-INCH COLOR TELEVISION SETS! 


@ 1000 OTHER PRIZES — ORIGINAL CAST MARY POPPINS LP ALBUMS 
FEATURING JULIE ANDREWS AND DICK VAN DYKE. 


THE CONTEST RULES 


...as they appear in ads and on entry blanks: 


NO PURCHASE REQUIRED. HERE’S ALL YOU DO! 


1. Print or write clearly your name and address on an official Dole 
“Lt. Robin Crusoe’’ Sweepstakes entry blank. Or if you wish you may 
simply print your name and address on any plain piece of paper instead 
of an entry blank. Mail entry to Dole ‘‘Lt. Robin Crusoe’ Sweepstakes, 
P.O. Box 4142, Clinton, lowa. 


2. Enter as often as you wish. Each entry must be mailed separately. 
Entries must be postmarked by midnight, October 1, 1966 and received 
by October 8, 1966. 


3. Each entry must be accompanied by a complete label from either 
Dole Pineapple Pink Grapefruit Juice-Drink, Dole Pineapple Juice, or 
Dole Pineapple-Grapefruit Drink, or a piece of paper on which you’ve 
written the code number stamped on the ends of any can of Dole Frozen 
Juice (Pineapple-Orange, Pineapple-Grapefruit, Pineapple) —or a plain 
piece of paper on which you have written the name ‘‘Dole Juices.” 


4. Winners will be selected in random drawings conducted by the A. C. 


os “apap 
A00ED . 


Vir 
5 Ry é 


AD MATS FOR 
FOOD STORES 


Shown at right is a portion of one of several special 
ad mats supplied by Dole to supermarkets participat- 
ing in the Dole-Crusoe Sweepstakes. The strong 
motion picture identification opens an added possi- 
bility for newspaper crossplugs! 


Nielsen Co., an independent judging organization. Its decisions with 
respect to all phases of the Sweepstakes will be final. Only one prize 
to a family. All entries become the property of Dole Company and none 
will be returned. Tax liability on any prize is the responsibility of the 
prizewinner. 


5. Sweepstakes is open to residents of the United States except 
employees and their families of Dole Company, Walt Disney Productions, 
A. C. Nielsen Co., and their advertising agencies. Offer void in Florida, 
and wherever prohibited, taxed or restricted by law. Missouri residents 
should disregard rule number 3 and submit only the information called 
for in rule number 1. 


6. Winners will be notified by mail as soon as possible after drawing. 
For a list of winners, send separate stamped, self-addressed envelope 
to: Crusoe Sweepstakes Winners, P.O. Box 4143, Clinton, lowa. Do not 
send this request with Sweepstakes entry. 


7. Submission of an entry is an acceptance of these rules. 


Enter the Dole and Walt Disney 


“LT. ROBIN CRUSOE” 
SWEEPSTAKES! 


Get entry blanks here! 
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RADIO CONTEST EXCITEMENT DESIGNED 


“YOUR GIRL WEDNESDAY’S FOOTPRINT CONTEST” 


which wind up on opening day. 


you In good stead. 


This contest is aimed primarily at that great big teen-age market for Robin Crusoe, using the most 
powerful medium at your command — RADIO. Lead into your paid radio campaign with two full 
weeks of contest excitement, and follow with a solid week of paid commercials, 100 spots in all, 


These two components — The contest and the paid spots — are both part of a single over-all 
effort that will use one station in each area. 


Put your eggs in the basket that counts. Get the station that is right for you. Get the station with a 
Strong teen-age following, a cooperative, enthusiastic attitude, the right on-the-air personalities 
to deliver our message, and a good promotional track record. Regarding the latter, your experience 
with “The Monkeys Uncle” Monkey Hops and “That Darn Cat’’ paw print contests should serve 


The following outline will give you the basic idea for the contest. 


THE STEP-BY-STEP PLAN 


Select the radio station that currently is tops with teen- 
agers ...and is cooperative... enthusiastic... and re- 
ceptive to our ideas. 


The contest, “Your Girl Wednesday’s Footprint Contest,” 

is based on an incident in the picture, in which a footprint 
leads Dick Van Dyke to discover Nancy Kwan, whom he names 
Wednesday. To enter the contest, the contestant simply out- 
lines a girl’s footprint on a sheet of paper and sends it in to the 
radio station along with the girl’s name and address, and the 
name of the sender, if it is someone other than the girl herself. 


Plan your contest as a two-week radio promotion — two 
weeks is the proven time period — that reaches its climax 
with the announcement of the winners’ names over the air, the 
day before you start your pre-opening ‘‘paid” spot campaign. 


Make the most of the word “Wednesday.” If your opening is on 
Wednesday, you can set your contest closing for a Wednesday 
(one week before opening). This gives you a chance to empha- 
size your opening date in all contest announcements: ‘The 
‘Your Girl Wednesday Footprint Contest’ closes on Wednesday, 
June 22nd. Walt Disney’s ‘Lt. Robin Crusoe’ opens Wednesday, 
GUS 2 OUP Oi er oe ee ae theatre!” 


You have, as part of your regular campaign, radio spots 
designed to appeal to the same teen-age audience as our 
way-out contest. Use them to give your entire effort strong 
continuity. Some key lines from the radio spots are: 
“It’s a real South Seas swingin’ soiree, when Admiral Honey 
turns boy hero!” 
“Dick’s not alone on that tropical paradise. He’s traded in Man 
Friday for Nancy Kwan, the new improved model!” 
“Lieutenant Robin Crusoe’s hilarious survival kit can be seen 
at a theatre near you.”’ 


5 Promote prizes. Smart showmen will promote the things 
teen-agers want: Gigantic sunglasses, his and her Mod 

outfits, plus many other “naturals” which are included on the 

attached list. 

Be sure each disk jockey who is plugging the contest has an 

up-to-the-minute list of prizes being offered. 


As soon as you set your campaign and contest, notify 
everyone involved of full details, so that you get full co- 
operation and maximum exposure. 


Keep the selection of winners uncomplicated. A simple 
drawing is usually best. You may be able to turn the draw- 
ing into a publicity event, with media coverage and live ballyhoo. 


CONTEST RULES 


To enter the contest, send to radio station , ona 
sheet of paper, a footprint of ‘Your Girl Wednesday” along 
with her name and address and yours. A girl may submit her own 
footprint. Contestants may submit as many entries as they wish. 


One prize to a winner. 


Winning entries will be drawn from all qualified entries re- 
ceived before the closing deadline. 


3 Names of all prize-winners will be announced on the air. 


TO REACH THAT BIG TEEN-AGE AUDIENCE! 


SUGGESTED LIVE CONTEST ANNOUNCEMENT 


TIME: APROX. 60 SECONDS 


For way-out fun and valuable prizes, enter the big “Your 
Girl Wednesday’s Footprint Contest,” exclusive on WTTT. 
The fun is inspired by Walt Disney’s new adventure-com- 
edy, “Lt. Robin Crusoe, U.S.N.”’ In the picture ,Dick Van 
Dyke, stranded on a desert island, discovers a footprint 
in the sand and follows it to Nancy Kwan. He names her 
Wednesday, because Wednesday is his lucky day. Your 
lucky day can be Wednesday, June 22nd, when we an- 
nounce the winners of the “Your Girl Wednesday Foot- 
print Contest.” To enter, send in a footprint of your girl 
Wednesday to this station, care of P.O. Box 555. The 


easiest way is to have her stand on a sheet of paper and 
trace the outline of her foot with a pencil, pen or crayon. 
Remember to include your name and address, and hers, 
on the same sheet of paper. Fellows! You can send in as 
many footprints of as many girls as you want. Girls! If 
your boyfriend is bashful, send in your own footprint. 
FIPS Prize ee ee eee Plus many other valuable 
prizes. Contest closes on Wednesday, June 22nd. Walt 
Disney’s “Lt. Robin Crusoe, U.S.N.’”’ opens on Wednes- 
day, June 29th, in theatres all over town. 


SUGGESTED SPONSORS & PRIZES 


Restaurants (tropical dinners) 

Travel Agencies (trips to resorts) 
Fashion Shops (swim suits and sarongs) 
Music Stores (Island Music) 
Department Stores (Vacation clothes) 
Shoe Stores (Sandals) 

Car Rental Agencies (Beach Picnics) 
Swimming Pools (Learn to Swim) 
Sporting Goods (Survival Kits) 


Hardware Stores (Hoses) 

Supermarkets (Dole products) 

Specialty Shops (Bikinis) 

Sea Food Markets (Octopus Steaks) 
Army/Navy Stores (Bell Bottom Trousers) 
Hat Shops (Van Dyke Palm Frond Straws) 
Toy Stores (Disney Merchandise) 

Men’s Clothing (Fringed Blue Jeans) 

Pet Shops (Your Own Chimp) 


Book Stores (“Lt. Robin Crusoe, U.S.N.” paperback) 


ALTERNATE CONTEST IDEAS 


1. MAKE KABOONA LAUGH 


Have a radio personality (one known for his sense 
of humor) portray the stoney-faced Kaboona. Lis- 
teners send in jokes they think will make him 
smile or laugh. Each day several are read to ‘‘Ka- 
boona” over the air...all the people whose 
jokes are read win minor prizes, and the one that 
makes Kaboona laugh wins the grand prize. 


2. HULA SKIRT CONTEST 


Each contestant sends ina blade of grass or straw, 
along with the name of a “Girl Wednesday.” At the 
end of the contest, the disk jockey draws the win- 
ning straw. The winner gets a skirt made up of all 
the straws, plus first prize. Station can choose a 
Girl Wednesday to wear the grass skirt at ballyhoo 
events and for publicity shots. 


3. LIMERICK LUAU 


A radio competition in which contestants send in rhymes 
based upon the title, the stars and the story of the motion 
picture. The rhymes can be read off each day (as many as 
there are time for) and the winners are announced over the 
air, just as in the footprint contest. The disk jockey would 
announce the rules and give the basic working information. 


A typical limerick would be: 
A pilot named Robin Crusoe 
Bailed out cause he had to do so. 
He swam to an isle 
Where a girl with a smile 
Was waiting for him with a trousseau. 


A simpler version of this contest would be to supply the 
first three lines, with an easy rhyming fourth line left open 
for contestants to fill in. An example: 

Robin Crusoe’s story is fun, 

It takes place on an isle in the sun, 

With plenty of action, 

A female attraction, 


Typical fourth lines could be: 


And an old waterhose for a gun. 
or, And raw coconuts by the ton. 


Starring 


aaa 50c TEMPO PAPERBACK 


+ 3 
sratlibal dtr ci : The hilarious, adventure-filled story of Walt Disney’s ‘Lt. Robin Crusoe, U.S.N.” has 
newest comedy movie... : nes Ba a ie ere = 
Read the full story een published as a full-length Tempo paperback by Grosset & Dunlap. This specia 
now in TEMPO motion picture edition is being promoted heavily in all stores where paperbacks are 


Paperbacks sold. The display unit at left, showing four full-color covers, is one of two that will 


be given prime in-store position during the release of the motion picture. The star 
and title value and the teen-age market emphasis make this book an important pro- 


motional asset. 


Contact your local paperback distributor for quantities at promotional prices .. . 


And for further information, contact: 
Betty Marks 
i\ vl. 3 . Publicity Manager 
Coen t. > \ ae a fee GROSSET & DUNLAP, Inc. 
. oe : 51 Madison Avenue 
New York, N. Y. 


Wr. Showmaul 


The line-up of “Robin Crusoe” publications includes 


reading material for young and old, all based on 


and including photographic illustrations from the 


motion picture. Turn to the exploitation pages of 


this pressbook for suggestions on how to make 


these publications a valuable part of your cam- 
paign. 


50c GOLDEN MAGAZINE 


A magazine format presenting the entire story of Walt 
Disney’s ‘‘Lt. Robin Crusoe, U.S.N.”” in words and photo- 
graphs for young readers. Full-color front and back covers 
show the stars of the motion picture. 


..also from Golden Press 
$1 HARDBOUND BOOK 


A permanent addition to any youngster’s 
library, the Golden Press hardbound 
book has 48 pages of story and photo- 


Available through local distributors. 


For further information contact: 


Larry Adler 
GOLDEN PRESS, Inc. 
850 Third Avenue 
New York, N. Y. 10022 


graphs, many in color. Cover illustration 


is similar to the Golden Magazine, left. 


For further information contact: 


Bruno Quinson 
GOLDEN PRESS, Inc. 


LT. ROBIN CRUSOE, woe 
KK KUS NK KK | | New York, N. Y. 10022 
tebe sdotse insta LLL 


YS | | ft mg \ oer Oe a | _ - : : / _ - 
me <4 KING FEATURES 
. g / HAS PUBLISHED THE STORY OF 


“A, RORIN CRUSOE, USN? 12c GOLD KEY COMIC 


: | 
Walt Disney S Treasury _ The entire exciting story in the perennially popular 
7 comic book form. Full color front cover with pin-up 
of Classic Tales : photo of the stars on the back. 
e¢ 55 MAJOR METROPOLITAN 
NEWSPAPERS 


e 40,000,000 READERS 


e 13 WEEKS, IN FULL COLOR, 


every Sunday from April 3rd 
through June 26th. 


A MAROONED 
NAVY PILOT TANGLES 
WITH A PISTOL- 
PACKING CHIMPANZEE 
AND HEADHUNTERS! 


3 SORE, WALT DISNEY PREGUCTIONS 


Available through wholesalers. 


For further information contact: 
GOLD KEY COMICS 
850 Third Avenue 
New York, N. Y. 10022 
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Looking Ahead to Action! 


Adventure ! 
wena Romance! 


starring 


PETER McENERY - SUSAN HAMSPHIRE 
TOM ADAMS - GORDON JACKSON st, ANDREW KEIR 


Screenplay by Robert Westerby - Based on the book ‘‘Red Hugh, Prince of Donegal’ 
by Robert T. Reilly - Co-producer Bill Anderson + Directed by Michael O’Herlihy. 


1 ® ©1966 WALT DISNEY PRODUCTIONS 
Technicolor Released by Buena Vista Distribution Co., Inc. 


A fiery 
young rebel 
rocks an 

empire ina 
reckless figh 
for freedom! 


YOUR GIANT STANDEE FOR 


‘LT. ROBIN CRUSOE, U.S.N.’ 


16x52. In Deluxe Full Color 
and Alive With Want-To-See 
Excitement! 


Ouly 


O75 


Wr. Showman: 


Illustrated below is the 
giant standee which is on its 
way to you now, to help you 
get started on your cam- 
paign for Walt Disney’s ‘‘LT. 
ROBIN CRUSOE, U.S.N.” 
Set it up in your lobby right J eit" a 

away, to let your patrons COMING : 
know that the comedy THIS SUMMER! 


smash of the summer is 
coming to your theatre. We 
know you will not object to 
our sending you, under sep- 
arate cover, an invoice to 
cover the cost of this key 
element in your campaign. 
Should you want additional 
standees for cross-plugs, 
store tie-ups, etc., please 
use the order form at the 
bottom of this campaign 
herald. 


_sarowu BILLWALSH-DON DaGRAdl a BILLWALSH-RON MILLER oars BYRON PAUL: |ECH) 


el i 
‘ROBIN CRUSOE’ STANDEE ORDER BLANK ey 


Buena Vista Distribution Co., Inc. SGP. 
Attn: Specialty Dept. =i 

477 Madison Avenue 

New York, N. Y. 10022 


Please send me..._._ai—_i_i_ic_idésdiwww.. Dale Full Color ee a ea : 
Giant Standee(s) for Walt Disney’s ‘LT. ROBIN = MANAGER cece ceectteee tte ettnceeee : 
CRUSOE, U.S.N.’’ at $9.75 each. Gir a | 

CRY, SAT es ee ZIPCODE. 


Enclosed is my check (or money order) for $...................... made payable to Buena Vista Distribution Co., Inc. 


NEW! THE AD PAD 


Newspaper mats, including ads, special slugs, merchants co-op ad 
and coloring contest, are included in this new AD PAD format. The 
pages are printed on one side only for your convenience in removing 
selected ads for direct reproduction in offset newspapers and for 
other special uses. All material in the AD PAD is designed for highest 
quality reproduction. Please note: Publicity scene cuts are reproduced 
on the publicity pages (pages 4 through 9). 


NEW! Special Ads for OFFSET Printing 


The AD PAD includes several fine screen newspaper ads printed on 
“repro” quality stock for direct use in offset newspapers. These ads 
are available only as they appear in this pressbook. Similar ads in 
coarse screen, also reproduced in the AD PAD, are available in mat 
form through National Screen Service. 


Wi 24 ads for the ROBIN-CRUSOE-APPALOOSA program, as follows: 


Mat 401 448 lines Mat 303 300 lines Mat 305 150lines Mat 203 7A4lines 
Mat 306 444 lines Mat 307 252 lines Mat 205 100 lines Mat 202 50Olines 
Mat 402 400 lines Mat 204 250 lines Mat 206 150 lines Mat 102 50 lines 
Mat 304 399 lines Mat 207 200 lines Mat 104 100 lines Mat 201 28 lines 
Mat 403 352 lines Mat 208 200 lines Mat302 90Olines Mat 101 28 lines 
Mat 301 300 lines Mat 404 160 lines Mat103 75lines Mat 105 14 lines 


MM 6 Fine Screen ROBIN CRUSOE-APPALOOSA Ads for Offset Reproduction 
Mi ROBIN CRUSOE-APPALOOSA Merchants Co-Op Ad 
fi ROBIN CRUSOE-APPALOOSA Composite Ad Mat 
WH Special slugs, including: 
Announcement Underliners 
Starting Date Slugs 


Holdover Overliners 


Air Conditioned Slugs 
Mi ROBIN CRUSOE Coloring Contest 


Mi 11 Individual Ads for ROBIN CRUSOE 


A hilarious lesson 
on how to survive on {'. 


a paradise island... 
AND LIKE IT! 


WALT DISNEY 


presents 


LY. ROBIN 
MUSOL, USN. 


pry 
\VAN DYKE 
NANCY 


KWAN 


AKIM 


TAMIROFF 


TECHNICOLOR’ 


©1966 Walt Disney Productions 


scrcenptay ay BILL WALSH: DON DaGRADI- co-prooucers BILL WALSH: RON MILLER: oirecteo ay BYRON PAUL - reicased by BUENA VISTA Distnbution Co. Inc 


The courage of an Indian girl 
f matches the speed of a great stallion! 


27} WALT DISNEY... 


/ 
e4\N loose, RUN: 
PR Run, Agoaloosa, RUM 
ies ADELE PALACIOS in. WILBUR PLAUGHER ‘2 
\ Aa raters REX ALLEN  <'seryy LARRY LANSBURGH Technicolor. 
y ws 


Released by BUENA VISTA Distribution Co. Inc » ©1966 Walt Disney Productions 


Look to the name WALT DISNEY for the finest in family entertainment. 


Mat 402 400 lines 4 cols. x 100 (29 inches) 


THE FUNNIEST CASTAWAY O 


is caught 
between a war party 
and a wedding party! That 
ses eros Dea Y eS Ee OTHER 


Crusoe 
never 
had it 

so good 
...OF SO 
FUNNY 


WALT DISNEY 


presents 


LE ROBIN | 
CRUSOEUSN. » 


STARRING DICK NANCY 3 : 


VAN DYKE - KWA 


~ TECHNICOLOR 


The courage of an Indian girl 
matches the speed of a great stallion! 


WALT DISNEYS scaceneusv ay BILL WALSH = DON DaGRAOI acim TAMIROFF 
, CO-PRODUCERS DIRECTED BY \ TECHNICOLOR' 
Appaloosa RUM! BILLWALSH- RON MILLER » BYRON PAUL GD es s01s12001 0 
turing Released by BUENA VISTA Distribution Co., inc. : st 


©1966 Walt Disney Productions Des: 


> Filled with suspense and excitement! 


Look to the name WALT DISNEYS eo: i 
WALT DISNEY vn, Agpaloosa, RUMI pr 
T H E A T R E D roy loose RUM 


for the finest in 


family entestainment. 
TV JH OES CAS ot eRe 


Mat 307 252 lines 3 cols. x 84 (18 inches) 
Mat 104 100 lines (7 inches) 


ks SHAPE Up or SHI 


for Admiral Honeys all-girl navy f 


%, he and a horse against the Haat riders of the west! 


WALT DISNEYS 


LAN Ren Appaoosa: ROM 


$i} ADELE PALACIOS WILBUR PLAUGHER 


; \ as Mary Blackfeather as The Clown 


aw With the Talents of sed on a story by e Released by BUENA VISTA Distribution Co., Inc. 
fo PEXALLEN LARRY LANSBURGH Technicolor, "nist bere 


TECHNICOLOR’ 
screenptay By BILL WALSH - DON DaGRADI 
co-prooucers BILL WALSH: RON MILLER 
oirecteo sy BYRON PAUL 


Released by BUENA VISTA Distribution Co., Inc.» ©1966 Walt Disney Productions 


Look to the name 
WALT DISNEY 
for the finest in 

family entertainment. 


Mat 401 448 lines 4 cols. x 112 (32 inches) 


“Ds, 
That OTHER 


WALT DISNEYS 


LT.ROBIN CRUSOE, 
USN. 


Technicolor mx WALT DISNEYS 
iM, 


Mat 105 14 lines (1 inch) 


© IE ROBIN- t 
CRUSOEUSN;. 


. mas DICK ¢ ’ e 
; 
| i L VAN DYKE x SY} 2 nancy KWAN 


TECHNICOLOR® 


©1966 Wait Disney Productions 


Mat 101 28 lines (2 inches) 


Filled with suspense and excitement! 


Ke j Ue a, WALT DISNEYS 


{ 


Mat 103 75 lines (514 inches) 


That OTHER Crusoe 
never had it so good 
...or SOFUNNY! 


A courageous Indian girl 
and an amazing spotted stallion! ‘ 


WALT DISNEYS 
1, Pygpaloose, 


RUN rericse 


REX ALLEN NT. LAR RY LANSBURGH + ©1966 Walt Disney Productions Look to the name WALT DISNEY for the finest in family entertainment. 


Screenplay by 


WALSH- DON DaGRADI » BILLWALSH. RON MILLER + BYRON PAUL » “TECHNICOLOR® 
RELEASED BY BUENA VISTA DISTRIBUTION CO.. INC. * ©1966 WALT DISNEY PRODUCTIONS 


Mat 403 352 lines 4 cols. x 88 (25 inches) 


How to survive ong 
a paradise island 
..AND LIKE IT! 


‘eiant , DISNEY... 
# TI. ROBIN CRUSOE, usx 
pick VAN DYKE. - nancy KWAN - axim TAMIROFF 


Screenplay by Co-producers Directed by a 
BILLWALSH- DON DaGRADI * BILLWALSH-RON MILLER - BYRON PAUL « TECHNICOLOR® 


RELEASED BY 


DISTRIBUTION CO. INC + ©1966 WALT DISNEY PRODUCTIONS 


Filled with suspense and excitement! 
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Lunt DISNEYS 
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Mat 404 160 lines 4 cols. x 40 (11 inches) 


20 DEGREES FUNNIER INSIDE! REFRIGERATED 


COMFORTABLY COOL COMFORTABLY 
REFRIGERATED AIR-CONDITIONED 


COMFORTABLY COMFORTABLY AIR-CONDITIONED 
AIR-CONDITIONED 


COMFORTABLY AIR-CONDITIONED 


“ADMIRAL 
HONEYS” ” 
all-girl navy - 
has Dick 
up a tree! 


WALT DISNEY 


presents 


LT. ROBIN CRUSOE: 


USN. 


STARRING 


DICK VAN DYKE NANCY KWAN 


AKIM TAMIROFF 


Screenplay by Co-producers 


BILLWALSH - DON DaGRADI 


SY i __ Ard) 
/p ei 


— girl and a horse 
F spainct the best 
riders of the west! 


7) WALT DISNEY 


eaturin 


ADELE PALACIOS WILBUR PLAUGHE 


as Mary Blackfeather 
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Released by 


©1966 Walt Disney Productions 
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Directed by 


¢ BILLWALSH-RON MILLER » BYRON PAUL 


TECHNICOLOR' 


BUENA VISTA Distribution Co., Inc. 


Look to the name WALT DISNEY for the finest in family entertainment. 
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Mat 304 399 lines 3 cols. x 133 (29 inches) 


starring DICK 


VAN DYKE |; Ht jer KWAN 
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TECHNICOLOR 


Released by BUENA VISTA Distribution Co.. Inc 
©1966 Walt Disney Productions 


WALT DISNEYS 
Fin, Apatoosa, RUN! 


TECHNICOLOR* 
fi H E A if R E 


Mat 205 100 lines 2 cols. x 50 (7 inches) 


All advertising material in this pressbook, as 
mv well as all other newspaper and publicity ma- 
terial, has been approved under the MPAA Ad- 
vertising Code as a self-regulatory procedure 
of the Motion Picture Association of America. 
All inquiries on this procedure, which is voluntarily subscribed 
to by the major motion picture companies, may be addressed 
to: Advertising Code Administrator, Motion Picture Association 
of America, 522 5th Avenue, New York, New York 10036 


IT’S 
SURVIVAL 
OF THE 
FUNNIEST! 


..on a tropical 
island with a 
fun-loving chap, 
a hula-happy chick 
anda 
._.poker-playing-chimp! 


“WALT DISNEY peo 
LY. ROBIN CRUSOE,USN. ¢ 


STARRING 


DICK VAN DYKE - NANCY KWAN -ax TAMIROFF 
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” A courageous Indian girl and 
P an amazing spotted stallion! 


‘uy WALT DISNEYS 
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>; REX ALLEN - LARRY LANSBURGH Technicolor. 


Released by BUENA VISTA Distrinution Co.. inc.» ©1966 Walt Disney Productions 


Mat 301 300 lines 3 cols. x 100 (21 inches) 


LOOK OUT 4 
for 
FUN! 
ACTION! 
ROMANCE! 


Walt Disney... 


LT. ROBIN 
RUSOE,USN 
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VAN DYKE KWAN TMIROF 


TECHHICOLOR 
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Released by BUENA VISTA Distribution Co.. Inc.» ©1966 Walt Disney Productions 


T H E A T R E 


Look to the name WALT DISNEY for the finest in family entertainment 


Mat 206 150 lines 2 cols. x 75 (11 inches) 


| hrc, 


Look to the name WALT DISNEY for the finest in family entertainment. 


THE WORLD'S FUNNIEST CASTAWAY 


is caught between a war party 
ane a ek party! 


TECHNICOLOR’ 
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Comedy, suspense and breathtaking excitement! 
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